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2016 FEEM LB RAENFER —FHATGERH

Section I Use of English
Directions:
Read the following text. Choose the best word(s) for each numbered blank and mark A, B, C

or D on the ANSWER SHEET. (10 points)

In Cambodia, the choice of a spouse is a complex one for the young male. It may involve
not only his parents and his friends, 1 those of the young women, but also a matchmaker. A young
man can 2 a likely spouse on his own and them ask his parents to 3 the marriage negotiations,
or the young man’ s parents may make the choice of a spouse, giving the child little to say in
the selection. 4, a girl may veto the spouse her parents have chosen. 5 a spouse has been selected,
each family investigates the other to make sure its child is marrying _6 a good family.

The traditional wedding is a long and colorful affair. Formerly it lasted three days, _7 by
the 1980s it more commonly lasted a day and a half. Buddhist priests offer a short sermon and
8 prayers of blessing. Parts of the ceremony involve ritual hair cutting, 9 cotton threads soaked
in holy water around the bride’ s and groom’ s wrists ,and 10 a candle around a circle of happily
married and respected couples to bless the 11 .Newlyweds traditionally move in with the wife’ s
parents and may 12 with them up to a year, 13 they can build a flew house nearby.

Divorce is legal and easy to 14, but not common . Divorced persons are 15 with some disapproval.
Each spouse retains 16 property he or she 17 into the marriage, and jointly - acquired property
is 18 equally. Divorced persons may remarry, but a gender prejudice 19 up .The divorced male

doesn’ t have a waiting period before he can remarry 20 the woman must wait the months.

1. [A] by way of [B] as well as [C] on behalf of [D] with regard to
2. [A] adapt to [B] provide for [C]lcompete with [D] decide on
3. [A] close [B] renew [Clarrange [D] postpone
4. [A] In theory [B] Above all [C] In time [D] For example
5. [A] Although [B] Lest [C] After [D] Unless
6. [A] into [B] within [C] from [D] through
7. [A] sine [B] or [C] but (D] so
8. [A] test [B]copy [Clrecite [D] create
9. [A] folding [B] piling [C] wrapping [D] tying
10. [A] lighting [B] passing [C] hiding [D] serving
11. [A] meeting [B] association [C] collection [D]union
12. [A] grow [B] part [C] deal [D]1live
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13. [A] whereas [B] until [C] for (D] if

14. [A] obtain [B] follow [C] challenge [ DJavoid

15. [A] isolated [B] persuaded [C] viewed [D] exposed
16. [A]wherever [B] however [C] whenever [D]whatever
17. [A] changed [B] brought [C] shaped [D] pushed
18. [A] divided [B] invested [C] donated [D] withdrawn
19. [Alclears [B] warms [C] shows [D] breaks
20. [Alwhile [B] so what [Clonce [D] in that

Section II Reading Comprehension

Part A

Directions:

Read the following four texts. Answer the questions below each text by choosing A, B, C or

D. Mark your answers on the ANSWER SHEET. (40 points)

Text 1

France, which prides itself as the global innovator of fashion, has decided its fashion
industry has lost an absolute right to define physical beauty for woman. Its lawmakers gave
preliminary approval last week to a law that would make it a crime to employ ultra—thin models
on runways. The parliament also agreed to ban websites that” incite excessive thinness”
by promoting extreme dieting.

Such measures have a couple of uplifting motives. They suggest beauty should not be defined
by looks that end up with impinging on health. That’ s a start. And the ban on ultra—thin models
seems to go beyond protecting models from starring themselves to health - as some have done. It
tells the fashion industry that it move take responsibility for the signal it sends women,
especially teenage girls, about the social tape -measure they must use to determine their
individual worth.

The bans, if fully enforced ,would suggest to woman (and many men )that they should not let

others be orbiters of their beauty .And perhaps faintly, they hint that people should look to
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intangible qualities like character and intellect rather than dieting their way to sine zero or
wasp—waist physiques .

The French measures, however, rely too much on severe punishment to change a culture that
still regards beauty as skin—deep—and bone—showing. Under the law, using a fashion model that
does not meet a government—defined index of body mess could result in a $85, 000 fine and six months
in prison.

The fashion industry knows it has an inherent problem in focusing on material adornment
and idealized body types. In Denmark, the United States, and a few other countries, it is trying
to set voluntary standard for models and fashion images there rely more on pear pressure for
enforcement. In contrast to France’ s actions, Denmark’ s fashion industry agreed last month
on rules and sanctions regarding age, health, and other characteristics of models .The newly
revised Danish Fashion Ethical charter clearly states, we are aware of and take responsibility
for the impact the fashion industry has on body ideals, especially on young people. The charter’
s main toll of enforcement is to deny access for designers and modeling agencies to Copenhagen.
Fashion week, which is men by the Danish Fashion Institute .But in general it relies on a name—and
- shame method of compliance. Relying on ethical persuasion rather than law to address the
misuse of body ideals may be the best step. Even better would be to help elevate notions of beauty
beyond the material standards of a particular industry.

21. According to the first paragraph, what would happen in France?
[A] Physical beauty would be redefined

[B] New runways would be constructed

[C] Websites about dieting would thrive

[D] The fashion industry would decline

22. The phrase “impinging on” (Line2 Para2) is closest in meaning to
[A] heightening the value of

[B] indicating the state of

[C] losing faith in

[D] doing harm to

23. Which of the following is true of the fashion industry

[A] The French measures have already failed
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[B] New standards are being set in Denmark

[C] Models are no longer under peer pressure

[D] Its inherent problems are getting worse

24. A designer is most likely to be rejected by CFEW for
[A] setting perfect physical conditions

[B] caring too much about models’ character

[C] showing little concern for health factors

[D] pursuing a high age threshold for models

25. Which of the following maybe the best title of the text?
[A] A challenge to the Fashion Industry’ s Body Ideals
[B] A Dilemma for the starving models in France

[C] Just Another Round of struggle for beauty

[D] The Great Threats to the Fashion Industry

Text 2
For the first time in the history more people live in towns than in the country. In Britain
this has had a curious result. While polls show Britons rate “the countryside” alongside the
royal family. Shakespeare and the National Health Service (NHS) as what make them proudest of
their country, this has limited political support. A century ago Octavia Hill launched the
National Trust not to rescue stylish houses but to save “the beauty of natural places for everyone
forever” . It was specifically to provide city dwellers with spaces for leisure where they could
experience “a refreshing air” . Hill’ s pressure later led to the creation of national parks
and green belts. They don’ t make countryside any more, and every year concrete consumes more
of it . It needs constant guardianship.
At the next election none of the big parties seem likely to endorse this sentiment. The
Conservatives’ planning reform explicitly gives rural development priority over conservation,
even authorizing “off -plan” building where local people might object. The concept of
sustainable development has been defined as profitable. Labour likewise wants to discontinue local

planning where councils oppose development. The Liberal Democrats are silent only u sensing
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its chance, has sides with those pleading for a more considered approach to using green land.
Its campaign to protect Rural England struck terror into many local conservative parties

The sensible place to build new houses factories and offices is where people are in cities
and towns where infrastructure is in place. The London agents Stirling Ackroyed recently identified
enough sites for half of million houses in the Landon area alone with no intrusion on green belts.
What is true of London is even truer of the provinces. The idea that “housing crisis” equals
“concreted meadows” is pure lobby talk. The issue is not the need for more houses but, as always,
where to put them under lobby pressure, George Osborne favours rural new-build against urban
renovation and renewal. He favours out—of—town shopping sites against high streets. This is not
a free market but a biased one. Rural towns and villages have grown and will always grow. They
do so best where building sticks to their edges and respects their character. We do not ruin urban
conservation areas. Why ruin rural ones?

Development should be planned, not let trip, After the Netherlands, Britain is Europe’ s most
crowed country. Half a century of town and country planning has enable it to retain an enviable
rural coherence, while still permitting low-density urban living. There is no doubt of the
alternative—the corrupted landscapes of southern Portugal, Spain or Ireland. Avoiding this rather
than promoting it should unite the left and right of the political spectrum.

26. Britain’ s public sentiment about the countryside

[A] is not well reflected in politics

[B] is fully backed by the royal family

[C] didn” t start fill the Shakespearean age

[D] has brought much benefit to the NHS
27. According to paragraph 2, the achievements of the National Trust are now being

[A] largely overshadowed

[B] properly protected

[C] effectively reinforced

[D] gradually destroyed
28. Which of the following can be offered from paragraph 3

[A] Labour is under attack for opposing development

[B] The Conservatives may abandon “off-plan” building
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[C] Ukip may gain from its support for rural conservation
[D] The Liberal Democrats are losing political influence
29. The author holds that George Osbornes’ s preference
[A] shows his disregard for the character of rural area
[B] stresses the necessity of easing the housing crisis
[C] highlights his firm stand against lobby pressure
[D] reveals a strong prejudice against urban areas
30. In the last paragraph the author show his appreciation of
[A] the size of population in Britain
[B] the enviable urban lifestyle in Britain
[C] the town—and-country planning in Britain

[D] the political life in today’ s Britain

Text 3
“There is one and only one social responsibility of business” wrote Milton Friedman, a Nobel
Prize-winning economist “That is, to use its resources and engage in activities designed to

> But even if you accept Friedman’ s premise and regard corporate social

increase its profits.’
responsibility (CSR) policies as a waste of shareholders’ s money, things may not be absolutely
clear—act. New research suggests that CSR may create monetary value for companies at least when
they are prosecuted for corruption.

The largest firms in America and Britain together spend more than $15 billion a year on CSR,
according to an estimate by EPG, a consulting firm. This could add value to their businesses in
three ways. First, consumers may take CSR spending as a “signal” that a company’ s products
are of high quality. Second, customers may be willing to buy a company’ s products as an indirect
may to donate to the good causes it helps. And third, through amore diffuse “haloeffect” whereby
its good deeds earn it greater consideration from consumers and others.

Previous studies on CSR have had trouble differentiating these effects because consumers can
be affected by all three. A recent study attempts to separate them by looking at bribery

prosecutions under American’ s Foreign Corrupt Practices Act (FCPA) . It argues that since

prosecutors do not consume a company’ s products as part of their investigations, they could be
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influenced only by the halo effect. The study found that, among prosecuted firms, those with
the most comprehensive CSR programmes tended to get more lenient penalties. Their analysis ruled
out the possibility that it was firm’ s political influence, rather than their CSR stand, that
accounted for the leniency: Companies that contributed more to political campaigns did not receive
lower fines.

In all, the study concludes that whereas prosecutors should only evaluate a case based on
its merits, they do seem to be influenced by a company’ s record in CSR. “We estimate that either
eliminating a substantial labour—rights concern, such as child labour, or increasing corporate
giving by about20% result in fines that generally are 40% lower than the typical punishment for
bribing foreign officials.” says one researcher.

Researchers admit that their study does not answer the question at how much businesses ought
to spend on CSR. Nor does it reveal how much companies are banking on the halo effect, rather
than the other possible benefits, when they companies get into trouble with the law, evidence

of good character can win them a less costly punishment

31. The author views Milton Friedman’ s statement about CSR with
[AJuncertainty
[B] skepticism
[Clapproval
[D]tolerance
32. According to Paragraph 2, CSR helps a company by
[A]guarding it against malpractices
[B]lprotecting it from consumers
[Clwinning trust from consumers.
[D]raising the quality of its products
33. The expression “more lenient” (line 2,Para.4)is closest in meaning to
[Alless controversial
[Blmore lasting
[Clmore effective

[D]less severe
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34. When prosecutors evaluate a case, a company s CSR record
[Alcomes across as reliable evidence
[Blhas an impact on their decision
[Clincreases the chance of being penalized
[D]constitutes part of the investigation
35. Which of the following is true of CSR according to the last paragraph?
[A] The necessary amount of companies spending on it is unknown
[B] Companies’ financial capacity for it has been overestimated
[C] Tts negative effects on businesses are often overlooked

[D]It has brought much benefit to the banking industry

Text 4
There will eventually come a day when The New York Times ceases to publish stories on newsprint.
Exactly when that day will be is a matter of debate. ” Sometime in the future,” the paper’ s

publisher said back in 2010.

Nostalgia for ink on paper and the rustle of pages aside, there’ s plenty of incentive to
ditch print. The infrastructure required to make a physical newspaper - printing presses
delivery trucks - isn’ t just expensive; it’ s excessive ata time whenonline - only competitors
don’ t have the same set of financial constraints. Readers are migrating away from print anyway.
And though print ad sales still dwarf their online and mobile counterparts, revenue from print
is still declining.

Overhead may be high and circulation lower, but rushing to eliminate its print edition would
be a mistake, says BuzzFeed CEO Jonah Peretti.

Peretti says the Times shouldn’ t waste time getting out of the print business, but only
if they go about doing it the right way. “Figuring out a way to accelerate that transition would

).

make sense for them, ” he said, “but if you discontinue it, you’ re going have your most loyal
customers really upset with you.” Sometimes that’ s worth making a change anyway. Peretti
gives the example of Netflix discontinuing its DVD-mailing service to focus on streaming. “It

was seen as blunder,” he said. The move turned out to be foresighted. And if Peretti were in
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charge at the Times? ” I wouldn’ t pick a year to end print,” he said “I would raise prices
and make it into more of a legacy product.” The most loyal customers would still get the
product they favor, the idea goes, and they’ d feel like they were helping sustain the quality
of something they believe in. “So if you’ re overpaying for print, you could feel like you were

> Peretti said. “Then increase it at a higher rate each year and essentially try to

helping,’
generate additional revenue.”

In other words, if you’ re going to make a print product, make it for the people who are
already obsessed with it. Which may be what the Times is doing already. Getting the print edition
seven days a week costs nearly $500 a year - more than twice as much as a digital - only
subscription. “It’ s a really hard thing to do and it’ s a tremendous luxury that BuzzFeed

»

doesn’ t have a legacy business, Peretti remarked. “But we’ re going to have questions like
that where we have things we’ re doing that don’ t make sense when the market changes and the
world changes. In those situations, it’ s better to be more aggressive that less aggressive.”
36. The New York Times is considering ending it’ s print edition partly due to
[A] the increasing online and sales
[B] the pressure from its investors
[C] the complaints from its readers
[D] the high cost of operation
37. Peretti suggests that in face of the present situation, The Times should
[A] make strategic adjustments
[B] end the print sedition for good
[C] seek new sources of leadership
[D] aim for efficient management

»

38. It can be inferred from paragraphs b5and 6 that a legacy product”
[A] helps restore the glory of former times

[B] is meant for the most loyal customers

[C] will have the cost of printing reduced

[D] expands the popularity of the paper

39. Peretti believes that in a changing world

[A] traditional luxuries can stay unaffected
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[B] cautiousness facilitates problem—solving

[C] aggressiveness better meets challenges

[D] legacy businesses are becoming out dated

40. which of the following would be the best title of the text?

[A] shift to online newspapers all at once

[B] Cherish the Newspapers still in Your Hand

[C] keep Your Newspapers Forever in Fashion

[D] Make Your print Newspapers a luxury Good
Part B

Directions:

Read the following text and answer the questions by choosing the most suitable subheading
from the list A-G for each of the numbered paragraphs (41-45). There are two extra subheadings
Mark your answers on the ANSER SHEET. (10 point)

[A] Create a new image of yourself

[B] Decide if the time is right

[C] Have confidence in yourself

[D]Understand the context

[E]Work with professionals

[FIMake it efficient

[G]Know your goals

No matter how formal or informal the work environment, the way you present yourself has an
impact. This is especially true in the first impressions. According to research from Princeton
University , people assess your competence, trustworthiness, and likeability in just a tenth of
a second, solely based on the way you look.

The difference between today’ s workplace and the “dress for success” era is that the
range of options is so much broader. Norms have evolved and fragmented. In some settings, red
sneakers or dress T-shirts can convey status; in other not so much. Plus, whatever image we present

is magnified by social-media services like LinkedIn. Chances are, your headshots are seen much

10
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more often now than a decade or two ago. Millennials, it seems, face the paradox of being the
least formal generation yet the most conscious of style and personal branding. It can be confusing.
So how do we navigate this? How do we know when to invest in an upgrade? And what’ s the

best way to pull off one than enhances our goals? Here are some tips:

41

As an executive coach, 1’ ve seen image upgrades be particular helpful during
transitions—when looking for a new job, stepping into a new or more public role, or changing work
environments. If you’ re in a period of change or just feeling stuck and in a rut, now may be
a good time. If you’ re not sure, ask for honest feedback from trusted friends, colleagues and
professionals. Look for cues about how others perceive you. Maybe there’ s no need for an upgrade
and that’ s OK

42

Get clear on what impact you’ re hoping to have. Are you looking to refresh your image or
pivot it? For one person, the goal may be to be taken more seriously and enhance their professional
image. For another, it may be to be perceived as more approachable, or more modern and stylish.
For someone moving from finance to advertising, maybe they want to look more “SoHo.” (It’ s
OK to use characterizations like that )

43

Look at your work environment like an anthropologist. What are the norms of your environment?
What conveys status? Who are your most important audiences? How do the people you respect and
look up to present themselves? The better you understand the cultural context, the more control
you can have over your impact.

44

Enlist the support of professionals and share with them your goals and context. Hire a personal
stylist, or use the free styling service of a store like J. Crew. Try a hair stylist instead of
a barber. Work with a professional photographer instead of your spouse or friend. It’ s not as

expensive as you might think.

45

The point of a style upgrade isn’ t to become more vain or to spend more time fussing over

what to wear. Instead, use it as an opportunity to reduce decision fatigue. Pick a standard work

11
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uniform or a few go—to options. Buy all your clothes at once with a stylist instead of shopping

alone, one article of clothing at a time.

Part C

Directions:

Read the following text carefully and then translate the underlined segments into Chinese
Your translation should be written neatly on the ANSWER SHEET. (10 points) Mental health is
our birthright. (46) we don” t have to learn how to be mentally healthy, it is built into us in
the same way that our bodies know how to heal a cut or mend, a broken bone. Mental health can’
t be learned, only reawakened. It is like immune system of the body, which under stress or through
lack of nutrition or exercise can be weakened, but which never leaves us. When we don’ t understand
the value of mental health and we don’ t know how to gain access to it, mental health will remain
hidden from us. (47) Our mental health doesn’ t go anywhere; like the sun behind a cloud, it can
be temporarily hidden from view, but it is fully capable of being restored in an instant

Mental health is the seed that contains self-esteem - confidence in ourselves and an ability
to trust in our common sense. It allows us to have perspective on our lives—the ability to not
take ourselves too seriously, to laugh at ourselves, to see the bigger picture, and to see that
things will work out. It’ s a form of innate or unlearned optimism. (48) Mental health allows
us to view others with sympathy if they are having troubles, with kindness if they are in pain,
and with unconditional love no matter who they are. Mental health is the source of creativity
for solving problems, resolving conflict, making our surroundings more beautiful, managing our
home life, or coming up with a creative business idea or invention to make our lives easier. It
gives us patience for ourselves. And toward others as well as patience while driving, catching
a fish, working on our car, or raising a child.

It allows us to see the beauty that surrounds us each moment in nature, in culture, in the
flow of our daily lives. (49) Although mental health is the cure—-all for living our lives,
it is perfecting ordinary as you will see that it has been there to direct you through all your
difficult decisions. It has been available even in the most mundane of life situations to show
you right from wrong, good from bad, friend from foe. Mental health has commonly been called

conscience, instinct, wisdom, common sense, or the inner voice, we think of it simply as a health

12
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and helpful flow of intelligent thought. (50) As you will come to see, knowing that mental health

is always available and knowing to trust it allow us to slow down to the moment and live life

happily.

Section III Writing

the

Part A

51. Directions:

Suppose you are a librarian in your university. Write a notice of about 100 words. Providing
newly—enrolled international students with relevant information about the library.

You should write neatly on the ANSWER SHEET.

Do not sign your own name at the end of the notice. Use Li Ming instead

Do not write the address. (10 points)

Part B

52. Directions:

Write an essay of 160-200 words based on the following pictures In your essay, you should
1) describe the pictures briefly

2) interpret the meaning , and

3) give your comments

You should write neatly on the ANSWER SHEET. (20 points)

Do not sign your own name at the end of the letter. Use Li Ming instead

Do not write the address. (10 points)

[ s,
o e 5 A5 5

13
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1. [%Z&2] [B] as well as

[f##r] IRIE=SAAEDFRASHLFR , "RESRELFERTR X
THIFRRIF A" ERARIRRHATIRER R RE B i&lH as well as FRrRFHFIKER.

HitiZIMEE SREXXHNSAET.
2. [Z&Z] [D] decide on

(7] RIBATUSASBAFREBRENE , SREENEERZ " EE" |,
PIURIESHERECRIREN |, D I decide on AJLASEEMNEE | ABINEY : ik
PEcid. ALA D TUiER,

3. [&Z] [C] arrange

[z ] LERE SRR ERE , SBERHEINS the marriage negotiation
Hee5eln C arrange MpBIMEN , "&HE. BEm" |, HUkC,

4. [Z=] [A] In theory

[f#H7] IRE=REENRNE | SHTEHAIESEEMRIR AR FTERIES 2+
Ay may FRRIR—FeIgElt. ATl , SRXEFRSFRE—HRY , RE AIEI in

theory,
5. [&=] [C] After

[f#17] =REATERNSFRNETHKE | ESEENRER—RINER , FILUR
TERISFIRRT |, BIERNBEFERIE LAYSRRE | BTkl Cikln After IEFR,

6. [Z&=] [Alinto

14
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[#247] JRX : each family investigates the other to make sure its child is
marrying a good family. BMRERER—KEE | IR FESIEEI—
MFREE, WFRZEA—INE  BAB—IRE , NMFER into RE5E, Uk

A,
7. [&=] [C] but

[f#tr] EEA I ESR  FEEIRRXIERS XNIIZEXRR, SHLF
i FERERBIIFE=X B (E 20 =2 80 FRBLEERLL 1 ¥,
EARIRIA T I | i C.

8. [Z&Z]) [(C] recite

[#%F#r] ]R3 : Buddhist priests offer a short sermon and prayers of
blessing IR A RIRH—NEREAIRIER] riEdiE. AMNsEImH R

A recite prayers AEEIEREE , A "BE" . HUEC,
9. [#&=] [D] tying

[#MT)RSC ;. cotton threads soaked in holy water around the bride's
and groom's wrists, iEFBEZKPRIESE_ FEFRTIRFIFTRBRYFR. A
folding #T&; B piling ##5,C wrapping 8%, F=TIYAFEXE , #0% D IR

tying , 48, &
10. [&Z] [B] passing

[#%F#r] ]R3 : around a circle of happily married and respected couples to
bless the union EF—BliEIR==EEHIEEZERIIBEF —HREER A

15
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Eftei]. IRIEELE |, Alighting , m%= , C hiding 25 , D serving IR I9AEIE ,

HEEi% B passing 1&i®, #% B,
11. [#Z] [D] union
[fBt] iZOiHE  EAAEFRNEREASEMEMIIN_ . RIESETAINMENEAR

BB N, O NEINA union AILARTEAIRZE . NIEFHEE meeting 2. £ |

association BX5. BXEE , collection . &5 , WARFSIEE,

12, [&Z] [D] live

[##7] ZAERRR | AR N DHFERIGREHIRIIRESR |, FFf(]
KIXA—FZ KA. BICHEFMEREAMBEFTIENRER , BXMEREF—EIE , "Fitb
IEFE—R" BREE live (with) 5..... EFE—# , grow i< , part (with)
=NE , kAT, deal (with) &8, NS , AEFEEER |, &) live NIEFHEE
13. [%&=Z] [B] until

[##t7] ZAERE | FEREREFNIEARES |, Froftd] KIE—FZX ,

(I e E P TRIES S, TIRBEENZEERE , IR AIESTEXR |

HAEAN until , BEXEE , "BHEMWIEFHBEZAEMIERERER" . BNk
i BTHEBR whereas 2A. for RIFR ,if XZKE (AANBEAEE, BILLEZES until,

14, [Z&Z] [A] obtain

[(##17] ZOERE  BEREZNHES ABHAER, BEAFENS legal

RBIEB¥—E , &R avoid (&%) & challenge(#kdk , Bi%E) , M follow(ERRE)—

16
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[TBEARS divorce $&F. %I obtain fAA\IEEH , obtain a divorce AJLAZRRIR
BREE , BEAE  1BXBIN , NIEHER.

15, [%&Z] [C] viewed

[fEiT] ZEEEE : AMf] BISRIARKIIRY, HEFBEANE | isolated

PR persuaded ¥ viewed BfF. 8 exposed BE. BE. AN viewed
EHEEN , AMIEFEEHNAGREESERN, EIWESREA viewed,

16. [&Z] [D] whatever

[##tT] LEAb=SRIEzNAE retain, EFEBEEA—DMEHSISEENG , FBES
property f&fc , HREFZINTPHIEIE. ELLHPR A BT wherever "Fig{ait”
0 C &I whenever "FCIgfalRs” . B &N "however” , {F "BR" &, 508
iR , (BT 8% , REREREFSE MIERiE. M whatever 5 property
e, TLRAEENONEE  Fr "I | Bkl D SIEmRER.
17. [ZZ] [B] brought

[f#24T] LA EEIBN—\5hia , 860 property FZREHEEtSEDR. A i%IR changed
B "BER" , Bkl brought & "WER" |, Ci%ll shaped & "FZpk” , D

eIl pushed B "#HR" . RILAFENXE , BEEFA - 1EECHY R BER LN B,
18, [%&Z] [A] divided

[#RH7] SHRAR—MENES , MSMPAFEIEAN—15 jointly-acquired
property (FERFKEHMA ) FZ I ERECHIaRE. A &I divided "5E" , 7B

210 invested “1§3R" | C %I donated “#8M&" |, D &I withdrawn “BXNEE 30

17
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FEHE" |, 198570 jointly-acquired property ¥IREIEIEE , (BRI HIIBIERT
=

ICEIRRIRYIT . I A iETT /9 IERRISIN,

19, [&Z] [C] shows

[fEfr] LEbEEREERE, AR clear up B3 (K= S a7 B R
B J&IN warm up B8 "SR () EiEER” |, CI%EIR show up B "SI , HIL" ,
D %&I% break up B "ER(FERE" . EXREEERE B LZENEE, m
TEWRBETNA , JAFEXE , FFEBEHBM MRS EhchIREERER
C.

20. [&=] [A] while

(] bR F TP RIBEXR, FXEY , EEETEMBIERIEE—F
IRH , SREIRSE "IV REBEEF 10MNE" |, B, XTEHEZAAERRRXER ,
FILLHERR B %50 so that “FrLA” #0 D #EI% in that "EA" , AR C %I once

‘—B" PIRIARNIFHRER | EICIEREEES A iEIT,

RGNS — BB K, ZRZEMNERE. NITSRFE=K, HEZBT 20 #2480 FMX, —BaHFs:
— KA. PhBGEE R S MEREIRE, O AR, AGUEE AR, R BRI B R LR
IKEIRRERE, FESERRIN . SZ NSRRI R T AR IR OR T NS . IBFEFOLT, BrigRaasZE T
BER AL —4, ERIMA TR & — #0857 ik

BUS AR AR, T HARE 5 R HAE, (B AE SEPR X AR OO A I B ISI 5 L 232 8— A
IR o RIOUTT 7E B U5 Jm v R A A Rt G i iy SR A0 7=, 10 EL AT~ 20 48 Je 3R RIS FO W 72 B A N
BRVF RS, (ERVEAMR IR AR TR BOa, B IS 0 55k P AS AN 7 2 — BRI Lo U R A A
TH.
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ORI (21 DR NAERIT G & ik, AN Mk D k2 1 LR S 4 X AL
1o SLiEE ERARIDHME T — A, IZEAIE R IR E A NIRRT Y. e R R A T
SRR s 1 ROk “ MBI BEET T (KRR

REEREA IS ARG H . (22) MR EAR A fEF M RIINRR I E . X —DIFh.
SRk i R B TS 25 A AN IE T DUGRSBAG S T B BUL (DA BRHRIE 7)) , KRB EIF
ok, HA AU AR S LS 2o, SCHREBEFEMN L ZNE SRMEIE, XAME 5 LA T AU AR 2 HE Nk
trEAN AUHME.

XA IR BIMRIAT, Rtk R Z B RYMBATARAE R A DE B S, mH.,
XA B PRI U s 1 NATTR SRR VERE AN J) 55 NAE i, AN 2 —BRIESR, RS T FraRAS AR 1) B 44
B AT o

ST 32 FE PR 2 4 i o P38 0 T AR L AR SR SO H AT L “ ™ “ Bt NSRscAl. EAI
€ J LA IA BIBUR HLUE R B SO o B RS T 1 85000 SETCHI T AN A H 1 2%

I VRS B CAE STE B U AN B AR AR T T — B . AEPT R SRR — e 5, 1
e MV, 1E A Sl RS AN B T R 5058 22 AR FE [RAT e 0 AT (3R PR AR v

(23, 24) AFETIEEPIX b, PR L EA @ A RBRR RS L @ B A RAE 1 2
WOE AL T &, (24D BHEITH) YRR MIEMEE =) WIRAdR . “IRATHE R Ml AE B AR X
MR NG R, JFEX T, 7 %% & i) E AT 77 e Bt AR 40 8 /) Toik
SN W AR U 2 TR EE A IS RN 2 ] o (EAE AR AR EE R AL VP R ST T i

BVE SR TEAE R U 10 AF VR T IR A P iRk BAE A X — g i T e — MR N AUy
PR NARTT 8 S0, A — AT ML SR AT T bt

21. [Z&=] [A] physical beauty would be redefined
[ R 1 3ERTER, ARIEELT first paragraph Efus—E . HH%E—4a] France ,which

prides itself as the global innovator of fashion, has decided its fashion

industry has lost an absolute right to define physical beauty for woman.LA{E

AEIITERIFTE PR ERRIABEREE N HEARSEREIIF | RiEEE
LABIHIERIFARSERITREE A HEIER | EFREMHNE |, A IBUAIEHEE.

22. [%&Z] [D] doing harm to
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[#EHT] RNER. HRIERTXH1E "impinging on” (line2, para2) , EAEIFE=
EZAY5E 4] "They suggest beauty should not be defined by looks that end up
with impinging on health.” (fEIAAELZARROZLA. . BRAVINERFE). 129
FIEARERSE—EG) "Such measures have a couple of uplifting motives.” He ,
Such measures 15CIIERE—ERHEIRR “FEE{RIZE (excessive thinness)AYtE
FICTERYEEAME" | B excessive —RIFRIA T EREFER XM, EIt , HEHT
tH impinging on Xt health  "B=E89. &~FA" , #u%[D] doing harm to,
23. [Z&=] [B] New standards are being set in Danmark

[#Etfr] Ao, BIEERTXEREAERNERR. BZEREZGAM , #ZEF
EIEEHERENNE. SIEBIAZIEEREMARERFRS |, BUER,

24, [Z&=] [C] showing little concern for health factors

[fFHT] #EEE, BmTEE Tl F CFW EEBHNIRE" . RIERTXE
17, EIEMEIREE R , HPigH “...enforcement is to deny access for
designers...” [ BER "EREERITITHAN CFW . ERBAZEREZRAID9. "
BIRIEZERRA A , AZENERREXRTESNGL | @RUREMMSREE
MANEIR R  ARRFREABRXEEY , BXERE. mitii—g
#HRINERZE  MBRER. SLAR , RITTEEENREEARE SRR |

#5[C] showing little concern for health factors,

25. [Z&=] [A] A challenge to the Fashion Industry's Body Ideals

20
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[fFT] 5. BRIEHAEERNHATERTERIRET  ETRIREER
IR R RIS RERERFL , #RUNEMSENREZRS, BtXEYE
BIARCE BElSExt i i FREFAB AN EL WL sR AOBk e . £[A] A challenge to the Fashion
Industry's Body Ideals 1E#f.

RNCRIRE: PR RS WEEA O TR AL, ERE, X-BRLIR T ARG R (260
HBARBIHEREENAA “oFN” 52=. BT EREST RS KR —FERRIEMATLSE N
T, (2 2 MAEBUA LB EIK L 3 FF.

—ANLBLET, RICEE A RRE T ERTEHR, EEATEIR R EREEE R R, 2 N
P KT OR B BARSEINR” o AL TR E R AR, BT “EH=s"7 . #
FORMEIIT, —SeElRKA MG SR,  (27) TILE, MATAFHRIE ZMRRET, RELEE
FERMWEZ N 220 28 HERFSARK R

FE R — Ji R o URBUE DL X — AR EERAN N o DR S3 58 IR SR TH R IR DL S 0T R AR, AR5
P25 AR ORI 1), L ZR ALy T AR 2 N W] e SOR M T BEAT “UHRIAN T . ATRRSER RIS
LW SOVA AT A R . 58 ARAE M T 22 A 2 IR IF R 2 M7 f 1b 35 ). B R 3 IR EF
VUK, (28) RAREMSI AN, SHEEFTFEBEIFRGMMAG—IRE, ERERIHE 22
I ORHIZ B AL B 2 GRS IR IE AR

EEHE D L) MR BRI EBZ MAE NATITER TS, RSO e & 3T A 2 40, R, 16
FUREER e R B e 2 8 RAEAR Rtk B 7 AL 6% 50 JIFT TSIy, JFHARIR Hskibit, 183
HOT DA, oAt 5 B S AT DA R

“UEREHL” B “IREEEEI LR AR BIR L T . FAE TR EE SR, AT
R, FETERPAEMEERD . (29 EHFRBIHARIEIT, iR BITASCRERAE R, &t
ST BT AN OIS o A SR AESR T AN AR IR X T EATIE R . XAZ AT, R T .
ZHM N ORREERER, FFRREIRRE.  (29) fEHps AL A3 I o5 B Al AT )Ry L AR S AN 2 A R e 1 e
af o BAIA IR (1 PRI X3 B2 A BRI AT (e ?

TR N TR, AR A e BRr224h, SEERRMEMFRE K. (300 P ML R A
PRSI L2 [ REAE DR A BE Ik T ARV K TR, SR PR NFEZRIVR M PRl k. 2 0%, 3847 55 —Fb
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Tl ——HI% A R PUPESF B2 R AR SR R I XS R T AN S X Al AR, b 2R G B
22 A PR BB A S K

26. [Z&=] [A] is not well reflected in politics

[f#H] SLATE. RIERT "REARGTZHMR" | ATEMTXERS
—E. NXEF—RBINEFRESYE  REAREREAETR "21" fE=.
SO IR S E E R SR FH S A E LR ABE ST HE |, (BRX
MM REEIRIBGESF AR ABR, Akl “is not well reflected in politics” £
EGaFRBEERFINAIREN R ESRE N ER |, Huk A,

27. [Z&=] [D] gradually destroyed

[(#&tr] LA, FIEATRIBHER N EMEINEE "R, ZRBIE—
HY “a century ago” F/REHRY “later” AIAIEEMG S, THIEAIR “now”
FTLAE REtEEXI LR RIEFERD | MiXERDH “They don’ t make countryside
any more, and every year concrete consumes more of it.” —a)ZREBIIER
National Trust EEE 7 BFIEHVR , BZRIRTAEAMESHRK Y. D&
gradually destroyed IERXIX—RBHIFRR , #uk D,

28. [%&Z] [C] Ukip may gain from its support for rural conservation

(fFtT] HEEFIMTRR. EEMEISE=R  ZBREEH T ERTIRY TR R
F—BRPRINNRNNSE | EXEAER, &f—aBo "only Ukip, sensing its
chance, has sided with those pledging for a considered approach to using
green land” ZAIRARE Ukip XN RIREZEEX MR , 2RFPZPH, Cik
TUERWRERNHENX & , #% C,
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29. [%&Z=] [D] reveals a strong prejudice against urban areas

[R47] ARABETUASEM , 1RHE George Osborne FJLUEMZEISIFERER,
X2l George Osborne favours rural new-build against urban renovation
and renewal. [FE—aAEZ He favours out-of-town shopping sites against
high streets. BIEXAAIFTIUEH GO 2HKEIX rural B9 @I against
NEJLAE RS urban areas B9 prejudice. #i%#%E D reveals a strong prejudice

against urban areas
30. [&=] [C] the town-and-country planning Britain

[#7] FEBETURSER , RiE&EE—RE—OIEULIBERRIIFOES—
) Development should be planned, not let trip, iRBBAEEERGITXIAY , 788
FEBERARE. ARBEIKH Britain £33/ MEL the town-and-country
planning Bit¥IN&ERE , BUS TRIFAIRRI. #U%EEE C the town-and-country

planning Britain.

EXEE: (3D W IURGH PG E ARG hRESELTE: “dbEHRA ML TUE,
LA A ) BRSNS 5 AR TT DR AL S 3l 7 (HAZ B AR 32 1 Ok L8 2 X A AT IR B, Kl
M2 TR RSN IR B BRR B (0 — PP AT o8, FIGEA SRS W 7. FHp Ry, Al 2 3iiERe
ANV BN E W & A —— 2/ S b AT T s O U 4 28 P R XA
HRHE EPG &~ mIAhi v, 5 EE [FIoE FEAR L i KA =] — 8 BAE A At 5T BB A 150 2
fe3RTC. XAMTHINEATTHIGIN T A E.  (32) &5k, HARFEV NI AL THE BRSO H 41
IRt 7 —ME5, RNZARR MR ERE . B, HEXFEWLRZAD AT 6, ROV
KR AT AT N, A, IR RN, AL R AT N RE RS I s LA
CEEAIh) PR
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Sl % T AL AL 2 ST BT FE AR AR AR I Eef e X 73Tk, RN e 2 R e BL_E =N J7 T 52
Wil o fie 3 B — I FU R Bl o S 1 (St ANEIBGE) T B S8 32 G 77 T R FR PR X 7 X BE 50 . 1%
FNA, PUONKSEANTA S T A mIBER A 87 i, B AbA 14 W] 58 R 32 BD6IAIE RO HFE M o

WKL, ERBFRIER AT T, BLEPIE )2 ik AR 2 SR THRIA 2 FIAEAE 32 21 0 15 311 S 4.
ABATTRI 20 AT HERR 1 Lh 22 =] 52 30 58 AL B A Ji PR e FL B0 820 7 i AR F AL AL 2 SRS KX A AT BE Ik X
BUATE SN 2 1A 7] I35 AE LLEE D 31 46

(34) BMEZ, WHREREY], RERSEENINIZ N Z AT AL —A =0, B AT S

Z B A S TR I IC R AR . — AR U PR IRATIG T, B T R K 57 S BCR U5 T Y
)RR, Gn e FHE L, B SNV AR AT 20% 2 A, AR 2 {450 W [ A1 B 6 155 10 PR ol i 52 21 18 471 < B — i
M 40%, 7

(35) BFFE AN SUARNIATHIBE FE A R Al AR A 22 AT BN DRI, B #8784 03T
FATEHOERS, X TR M AR H Al AT e FO A RIS EE R 2K, (HR 201, ZiE 2%
TR I B RRIGURN, S 7 5 BRI BT R A ) 23 3R A BE AR R A 1

30 &%  C the—town—and—country planning in Britain

fiEdT: IR E AR RS — B MR E IR R4, AR AR B SRR B B ot
ERLBIRBOR A ARAJFEHY, 4 this 28 A 5 IRIBER LK, this ARFRAIEAC LA R T 2R N A
Should BIYEFE BRI 7, Mt R PR 2 2 455 .

31. [Z&Z=] [A] uncertainty

[#347) SER, RIBFEFHAYXHEIE Milton Friedman, CSR BJLAEAEIEERE
), ZERE TRRI HBRESHWR , AR - "EIEERE—MHE , /98
IFEMZAER RS . FEE_OEFTHZEREEENMS © "things
may not be absolutely clear-cut” , BM&ERFHABAM. FUHER , fEEIANFEE
ESAM A, SUEMEEN A %R uncertainty , IXER3Z not clear-cut
AIRI N &R, BEIA B skepticism {REEFNIELT C tolerance B85 , &M, &R
D approval 37#F , BRIITH , #EZRE
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32. [Z&=] [C] winning trust from consumers

(fFT] HEEERR, MRIESE R, LURETHRIKHEE CSR |, EMEINEZRRE ,
NEIEKESZRSTE CSR M HERFRE “this could add value to their business
in three ways” (A=A Bl ARHRNE). FEEXEDHER=MT
B=MRERESE HERE (consumers , customers)EFF, FEIEBHIFHEERN

126l C : CSR BB mEMERISEMNTIR I ATERE.

JEIN A R TIRY R |, 1510 B (RIPATIRZHRS | XNEWKRRENR , BTLHES
AR, &I C RS- miRE , RIREXEMREMINSE—TAINRENTN. %
BB : consumers may take CSR spending as  “signal” that a company’
s products are of high quality(BZ&&0I8e#G CSR XHIEAEER "BS" | 7
INARNM BRI mARERER) A EEE CSR s HATLARSEERGE
1 BERANAXN BN mEbEEREER |, EIEEI D raise the quality of its

products(RE=RIRE) BTt | SHbR.

33. [Z&ZZ]) [D] less severe

[fFHT] ENRR, HRIERTENCEMEISUERE—C, BiZRE_aiimiaLL
150 CSR MBUAF IS ZHIMNMNER, ME—TDESEERN  £5BIaEIR
ZHANTIASZERITAITIR,. XHMEKRE , RMES2EAY CSR MERNATIZE]
AOSHRRELBYR. EE , ZEIEA LAEH S —a1EFRY more lenient penalties 5
less severe , RIAABATERIEXR)RVES], EIWIERESRI D, R, FEXE
FOBA LM XIERNEZR. BREE—TEL | CSR IS AT SRS
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fiME(monetary value) , 53R AEEHIDR BEMAERENT. MXBENSHMESE

frERfE CSR ERRIZEIRITIFRD,

&I A BIFHRBEE ZTIETIEHN |, =R T BEASZ ISR leniency RIA]
Belt. XAERE T lenient penalty RYRE , tELER CSR —EXIER lenient
penalty ,FItHAFEREEFINAIAR T HBHBRIEDT A less controversial,
R EBRLARIZIAIHIAYESS | AMEREHIX BT IERIETI M E SRAERT |
MAFRETLFFEFAHE ZEEN , HHkkRED B 70 C,

34, [Z&=] [B] has an impact on their decision

[fZtr] DR, FRIEATRY prosecutors evaluate a case [BISEEIFERER

BH). ZOREHEAGREETL— IR, MizBETHINS |, LR DEER
E7 5] CSRICRIIFNE, HUEMIEZ/IEIT B, BTHHY a company’ s CSR
record 2RSEMNEI ,1%IIHAY has an impact /RN be influenced FYE X
&1t , their decision BNEIRERERITEIRTE.
JEI0 A HRY reliable evidence 4R | MHFHARIENAE CSR fEA—M R S=ATIE
2. 1%l C IE#HE | [ RYARREINERERNRESZE CSRICRAIFM , BHA
RFXF—E RGN, CSR iCRERR BN MEEFETHM
R |, MAREERIEMERD (constitutes part...) , EHEBRIET D.

35. [Z&Z=] [A] The necessary amount of companies spending on it is

unknown
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[f#FT] Ao, RIERTRENEMNEIRE—FR. ZBRETEL  ARE(IRAME
NAIEAFRIRBRERAVEEE © £33 CSR FARWRRZZHEZ DA, SIERESR
J9IEINA Hethe necessary amount of companies spending on it(it#5{ CRS)
BJHEX how much businesses ought to spend on CRS BRI N &k , FRXRIZL)
#HE "NERRZIHESDER" junknown I RIZFRY does not answer the

question , XX NEEFIEIMHEE,

&I B , BiG T AERAEFRIVBURZEES]. HH financial capacity A9FHkE
FIZEBHREIRY spending [BEXFFHKEERK overestimated, 5L C Y negative
effects EXFFHIEIRE. (FEFHIRAIEH CSR HRAIRERN , BHIXA LR
AR BERBERERA Y., E D FMATHRIEIRETN. &e—RE_GiEH
Nor does it reveal how much companies are banking on their halo effect ,
XAIEFHY banking 2—1#0id , BRR "FK, HE" . EEXFREATMEEN
ZH , MHREmE "RITW" RIER  BEHER,

NPT AR, (AR K7 LA TRV — R A5 A ARHE A R . 2010 1%
IRARRI R i, “RARSKREIHE— R 7

B HAE BN AR DL VDI ORI TR MR, TBOT AR ENR 2 e 0 B, (36) HYMRCSEARR AN
L EEA R E ——ERIIL, I8 R —— AU & B i BRI — AR —— R _ERAT R 38 0 F
AT FIRERI I 55 IR —— AR 2R IRER, B LRSI AR EIR i . 405 & I SR
TR S AR BT, HARE ERI SN DTSR T B

BuzzFced HMPAT BTN I Ui, HARIEE MRS AT BB, (HA2 2% B & 45405 Bl ik

ThE LR R
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e # e, (ALY ARNZIC B3R AR B AR5 Rk b, R EAbATTRE S LI 5 U4 X
PR . fhit:  “REIMZOINIR R R AT R IR 1. (HoE, WRARER L T 4RBRAR, RISk
I e 7

NEERE, G RERN. MEFHFIAE T Netflix 455 DVD HEI Y 45 1 & 1 5 g4 45 1451
T b, X BIERAIME R D BERNEIR. 7 ERRAEVR R AR . B, R
A (AR W2 i, “HAEFR FERFILERIR. (37,38 RN, LELE
IR —AE b 7

(38) XAMARTEAR, S BB TR R S AA T X ™, AT AN AT B CAEH BIZERRABATT
EAEP dh IR, “PFTL, AnRARIEAE N AR AT O 2 8k, IRPTRESEAS B AT . 7 (i 3 Ui .
“ORERHFIEI IR — RUL, REFRE R AN o 7 BRIIE UL, U SRR AR AR ELR ) 7

o AL A R T RN . XMV IR (HARR) BRSNS . —F-EREERARI LR i
AT, —HFEAEHT 500 370, XAEDT AT IR IIE S P 2.

CRAFRTRAEN, AT K BuzzFeed BEA RBIKZNSS, MFE#HPFiRIE. (39) HE, W
Rifilp2e 7, R T, FAVHAFEEA B, RATE S mmS . ARFERREOLT, Bk
HLE R sl 2 dg . 7

36. [Z&Z=] [D] the high cost of operation

[ AT ) NERFRECH#EE ending 1 due to EfEIFE_ERFATPHY incentive
to ditch the print (BEEPRIRVER). BEE#ERE T infrastructure isn’ t just
expensive (IREMUNZERR), LI , ZBREXILLXIFEFEF : don't have the
same set of financial constraints(Z5BRH), EILATLBESZ= D : the high
cost of operation EERANZEZEF. LT A. The increasing online ad sales k4
RSN BRIEIN, 1ZERSiZEE  “And though print ad sales continue to
dwarf their online and mobile counterparts”#8i%% . ¥EIi B. the pressure from
its investors SRBIRERENEN. 1ZEMBETLFER; %D C. the complaints
from its readers EEEAVIEAS., RHFERLHERIEIN
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37. [Z&=] [A] make strategic adjustments

[##tr] BE5CHRIE Peretti suggests TE(ZEiA Peretti WA UERSE—O :

Peretti says the Times shouldn't waste time getting out of the print business,
but only if they go about doing it the right way. FTLAFEEZEE A. make
strategic adjustments H1TEE&EEE, %10 B. end the print edition for good
FITEETRENRIRRAS, 1Z%ELF0 shouldn’ t A<4F, EIf C. seek new sources of
readership IZIEEZiEE , XEFHFRIZER, 1%EIR D. aim for efficient management
REEENR. XEFKIER.

38. [&=] [B] is meant for the most loyal customers

[##47] ARREZ=n]EEI5E 6 ER5E 1 4 "The most loyal customers would still
get the product they favor(FEipkHIBBLEEREA K| B2t I —E = WA~
" LAK “make it for the people who are already obsessed with it(JggpLE—
FHapAFRME TIRERNARAITRER)” | AJEHEZRB "is meant for the most
loyal customers(Z1JARERZFRE)" . 1% A "helps restore the glory of
former times (BB FREIRELAGIEIEE)" |, 1% C “will have the cost of
printing reduced (SFEEIRAEA)" |, £ D "expands the popularity of the
paper (BEITRBAVFATIIER)" |, XEEEXFIIREN.

39. [Z&=] [C] aggressiveness better meets challenges

[ 24 )] tRIERRTRRYXEE “in a changing world” B EINERE—BEE—
a), FEMGATaiEFREEAETWE , BIFMMEEBHRELEN T . EXih
B2, "more aggressive(fRRiHE)is better” |, XF0iEIN C FRIKHREE
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"aggressiveness better” #HIFEMN , FIEIN C  "aggressiveness better meets
challenges” AIEMEZ, %I A “traditional luxuries can stay unaffected({&
FNBEMASZEIE M), %I B “cautiousness facilitates problem-solving
(INCKEEBBNFRIBRAIARR)" | %I D “legacy businesses are becoming
outdated (SMHEFTIASZEBSRRFH)" | XEEEXFIIRER.,

40. [%&=] [D] Make Your Print Newspaper a Luxury Good

[#Etfr] ANEZRHIRREATU SR LER S ANMHR MBI Z R, RIEX
55 5 BRExf5—aIAY “...raise prices , and make it into more of a legacy
product” LAKE8 6 Bk “...increase it at a higher rate each year...” AJ180 ,
AROZIZEPEGEEGEAREA T , MAIZIE B — MR G SE I — 7 am |
FEHEAMHRSREAVNTS , TR—MEZm. HUEH D “"Make Your Print
Newspaper a Luxury Good" NIFFEE,

41, [Z&=] [B] (Decide if the time is right)

[t ] 1iZER P I 7 FnAT BRI CAOAEIE (during transitions; in a period of ,
time, fEARRERIBTEIRR , (EELGH T AERIREE, XS/ VREAIL , R B i
W7 RAIERNEL. BREERY , NERE G+ good S/MR-EHHAY right
WISEFXIR , EILHEEIERHE SR/ B 1%L,

42. [Z&Z] [G] (Know your goals)

[#Etr] ZEREaRE "FaRIFFERERNR" | ARUETFIURHEEE

W, ZEDPANSEXRER | BinARE  BXAE. RREB—DIEFRY "get clear”
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S5/VrEHR "know” BFREINFIX , FEHAKRERFE =915 the goal S5/ \MrEA
1Y goal XTI , EIIEFREZEA G %R,

43, [£&Z2] [D] (Understand the context)

[##17] ZRB—OIERE "BRARFERERERFNIERE" | EE5SH
TIVHEECRYEIS | BN TIEREREAATIAR., REENEEEERS |
EERLEEITICE , "The betteryou ..., the more controlyou ..." , &R "X
HWERIBRENYT  WECHNEWAOMEMTaEE" . RPE  XEELET
context FYERZEM , MEAHI 7 XEANEIN understand 71 context, AL , &
Zei% D IR,

44, [ZZ] [E] (Work with professionals)

[##17] REZRE R, FEEEASHRLL XA professionals ]
share with , B "XIFERIEN , FESEHSZENARNBR" . TXEFMeE
BRNEHFANER TMARELRITE, ZEETXHESEH "work with a
professional photographer” it& AR R TIARE IR E 2EE.
E AT LB HE AR ZEESE W AT professionals EEEREFFN., HUkRE

Work with professionals.
45, [&Z] [F] (Make it efficient)

[t ) 1ZESE e HIERERZfS | B “Instead, use it as an opportunity to
reduce decision fatigue.” , Erb it $§X_t—a)7 style upgrade, BIIRIFFRET
IEXIEEIEH BRYERI A style upgrade {EAHIE K reduce decision fatigue (&>
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RERZ) , NTIRIREDERR. ERIEREASEH—SISIEX—UR , B

1% F 11T,

M

[&%1%EX]

46. BAIAL—EXZZINAHEIOERE | XM NERTEIIES | &Rl
RS ARMEAREEHAO , MEZERSE.

47. DIEERASEEMTS. MRS=ATEERE  OERRYTESENRE TN
25, (BETTER LIERER 2 [AIS RN,

48. DMERRERIEMABABHEZIETER | BEACHETFER | TiEX
I, BBRELR T TRIMRIZE.

49. REDERREMIEI—ERI—HARERE  (BENEBAE , RAARE
BHHIRMERER | BRI CRIFE.

50. MEIRSANHIAR | REOEEE—EMFIEHEESEE | ERAIEME
EERE | EREST , FEEERE,

(fEtr]
46, [BBEER] EENG , WES

[(9F&H] DSEERINEF - F—1MFET /I we don’ t have to learn,
how 5|SEENG{Elearn IEIE HF how FRrR-AHIUE - NMIFET At is built
into us , EiT it IBEITIRRAY mental health;in the same way RRAT ,
that 5|SEEBNG , HFXEHET how 5|1SMEENT |, /F know HIEEIE.
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[E5575C ) build sth. into sth. : {EEA...... 8948 EERS  heal 48 mend : {18 |
V2

2

[2E&F ] Bl A —EEREINEHEIOEREE |, XFgeERTHRIIeS |
MEBEAINSAFBNERESHEO | eSS,
47, [[RBEF =] WenES , FHIEHE

[AFEE]) DEEEMNET | F— PN FAFBRENEEGE M FH
but IEHZRR N YD G, JREIRXEK , £ it can be hidden, but it is

capable of being restored , EfyMaEiE like the sun behind a cloud ZR/REE

i,

[EE 15 ) temporarily (&t hide B35 &, be capable of :BEfE;restore :
SR , ’)&kE;in an instant : 37Zl , 3ZRP,

[&%1F] DERRAREEMS. RS=AEERE | OIEREAT RSN
BT gz  (Bemen LIERR 2 B8R4,
48, [BMBEER] FHKENG , FHEN |, iIEINENG |, MERE

[AFEH] A9FEFH - mental health allows us to view others... , =4\ 71
B MEREIE with. /. HPORIBRET if 51SHIMNRAKENDR no

matter who 5|SANLEZIRIENG,
[EriALC] sympathy : [Ef&;unconditional : To&40Y , X389 , FRRHIRY,

[251F ] DERRERNECABACHZIETEE B ACHETFER
ToiexdifE , #BRELE TR MHIZ.
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49, [RBEFR] iLPRENG , [REMINENG , EIENG

[(9F4&H] GFET2 itis perfectly ordinary, it f8URINEERAY mental
health;although 5|Si.EERENE , EFEF8 mental health is the cure-all, as
5|1SIREKIENG , HEET4 you will see;that 5|S NG see NEIE , HETH

it has been there to direct you

[EEIALC]) cure-all : §5k31a , H R, perfectly : T2t |, I51RE;see : %,

i

=
+d
o

(251 X] REVERRERAMIEI—E—FHERY  (BEENEEARE ,
NAFFEEHERERER |, & RZECHEFE.

BH

50. [(EB#R] FREMEENG , hRFAEHE , EIENG

[9F&#] aFFEF2 knowing that...and knowing to trust it allow us to

slow down to the moment and live life happily, FNzh&iE45# knowing...FF
FIEERRIEIE  H that 5ISRIEIEMNGE knowing RIEIE, AIERY as 51S3F
[RENEEIEND |, BINEBANEG , EMFRALUEEN "Hi&..., B9 .

[E5335C]) available : B]3£1889 , "TEHY.

(&% ] MGIremmER | REVBRR—EMFIEHEESEE  £3
MNEEMIEETMIE | IBFEST | FEER.

[&2E55X])
Notice
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For better serving the international students, a notice is released here to

provide the necessary information about the library.

The university library opens at 8 a.m. and closes at 10 p.m. from Monday to
Friday, but from 9 a.m. to 9 p.m. on weekends. If you need to borrow books,
please follow the following steps. First, bring your student card and register
first at the librarian’ s office. At most six books can be borrowed once from
the library. You should keep in mind the days that you can keep the book(s)
you borrow. Three months is the longest period. If you exceed the limited

time, some fines should be paid.

If you have any questions or suggestions about borrowing or returning
books, telephone 010-8248119 or send an email to university@163.com.

We sincerely hope you all enjoy the study and life in our university.
University Library
December 26, 2015

[255EX]

The above two pictures reveal two father’ s different teaching methods. In
the first picture, the father is urging his son to study hard while he is
smoking and watching TV idly. In the second picture, the father and his son
are both concentrating on the study. The caption under the cartoon reads:

“It is better to set an example than to make demands” .
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Apparently, the author of the cartoon focuses on a fact that many parents
when educating their children tend to neglect the impact of their own acts
upon their children. It is without any doubt that all parents hope that their
children could have a bright future. Therefore, they tend to count on
schools and the society to provide their kids with a good education.
However, what they don’ t realize is that parents are the first teachers of
children. Parents failing to set a role model for their children will only result
in an unhealthy family atmosphere, which is definitely harmful to the future

development of their children.

From my perspective, education from parents is of vital importance to a
child" s healthy growth. Therefore, parents should provide their children
with a favorable growing environment by being a positive role model. Only
through persistent efforts and proper guidance can children enjoy a bright

future.
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