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Section I Use of English

Directions:
Read the following text. Choose the best word(s) for each numbered blank and mark A, B, C or D on
ANSWER SHEET 1. (10 points)

Ancient Greek philosopher Aristotle viewed laughter as “a bodily exercise precious to health.”
But 1 some claims to the contrary, laughing probably has little influence on physical fitness. Laughter
does 2 short-term changes in the function of the heart and its blood vessels, 3 heart rate and oxygen
consumption. But because hard laughter is difficult to 4 , a good laugh is unlikely to have 5 benefits the way,
say, walking or jogging does.
6, instead of straining muscles to build them, as exercise does, laughter apparently accomplishes the 7.
Studies dating back to the 1930s indicate that laughter8 muscles, decreasing muscle tone for up to 45 minutes
after the laugh dies down.

Such bodily reaction might conceivably help 9 the effects of psychological stress. Anyway, the act of
laughing probably does produce other types of 10 feedback that improve an individual’s emotional
state. 11 one classical theory of emotion, our feelings are partially rooted 12 physical reactions. It was argued
at the end of the 19" century that humans do not cry 13 they are sad but that they become sad when the tears
begin to flow.

Although sadness also 14 tears, evidence suggests that emotions can flow 15 muscular responses. In an
experiment published in 1988, social psychologist Fritz Strack of the University of Wiirzburg in Germany
asked volunteers to 16 a pen either with their teeth — thereby creating an artificial smile — or with their lips,
which would produce a(n) 17 expression. Those forced to exercise their smiling muscles 18 more
enthusiastically to funny cartoons than did those whose mouths were contracted in a frown, 19 that
expressions may influence emotions rather than just the other way around. 20 , the physical act of laughter

could improve mood.

1.[A] among [B] except [C] despite [D] like

2.[A] reflect [B] demand [C] indicate [D] produce
3.[A] stabilizing [B] boosting [C] impairing  [D] determining
4.[A] transmit  [B] sustain [C] evaluate [D] observe
5.[A] measurable[ B] manageable [C] affordable  [D] renewable
6.[A] In turn [B] In fact [C] In addition [D] In brief
7.|A] opposite  [B] impossible [C] average [D] expected
8.]A] hardens [B] weakens [C] tightens [D] relaxes
9.|A] aggravate [B] generate  [C] moderate [D] enhance
10.[A] physical [B] mental [C] subconscious [D] internal
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11.[A] Exceptfor [B] Accordingto [C] Dueto [D] As for

12.[A] with [B] on [C]lin [D] at

13.[A] unless [B] until [C]if [D] because
14.[A] exhausts [B] follows [C] precedes [D] suppresses
15.[A] into [B] from [C] towards [D] beyond
16.[A] fetch [B] bite [C] pick [D] hold

17.[A] disappointed [B] excited [C]joyful [D] indifferent
18.[A] adapted [B] catered [C]turned  [D] reacted
19.[A] suggesting  [B] requiring [C] mentioning[D] supposing

20.[A] Eventually [B] Consequently  [C] Similarly [D] Conversely

Section II Reading Comprehension

Part A

Directions:

Read the following four texts. Answer the questions below each text by choosing A, B, C or D. Mark your
answers on ANSWER SHEET 1. (40 points)

Text 1

The decision of the New York Philharmonic to hire Alan
Gilbert as its next music director has been the talk of the classical-music world ever since the sudden
announcement of his appointment in 2009. For the most part, the response has been favorable, to say the least.
“Hooray! At last!” wrote Anthony Tommasini, a sober-sided classical-music critic.

One of the reasons why the appointment came as such a surprise, however, is that Gilbert is
comparatively little known. Even Tommasini, who had advocated Gilbert’s appointment in theTimes, calls
him “an unpretentious musician with no air of the formidable conductor about him.” As a description of the
next music director of an orchestra that has hitherto been led by musicians like Gustav Mahler and Pierre
Boulez, that seems likely to have struck at least some Times readers as faint praise.

For my part, I have no idea whether Gilbert is a great conductor or even a good one. To be sure, he
performs an impressive variety of interesting compositions, but it is not necessary for me to visit Avery Fisher
Hall, or anywhere else, to hear interesting orchestral music. All I have to do is to go to my CD shelf, or boot
up my computer and download still more recorded music from iTunes.

Devoted concertgoers who reply that recordings are no substitute for live performance are missing the
point. For the time, attention, and money of the art-loving public, classical instrumentalists must compete not
only with opera houses, dance troupes, theater companies, and museums, but also with the recorded
performances of the great classical musicians of the 20"century. These recordings are cheap, available
everywhere, and very often much higher in artistic quality than today’s live performances; moreover, they can
be “consumed” at a time and place of the listener’s choosing. The widespread availability of such recordings

has thus brought about a crisis in the institution of the traditional classical concert.
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One possible response is for classical performers to program attractive new music that is not yet available
on record. Gilbert’s own interest in new music has been widely noted: Alex Ross, a classical-music critic, has
described him as a man who is capable of turning the Philharmonic into “a markedly different, more vibrant
organization.” But what will be the nature of that difference? Merely expanding the orchestra’s repertoire will
not be enough. If Gilbert and the Philharmonic are to succeed, they must first change the relationship between
America’s oldest orchestra and the new audience it hopes toattract.

21. We learn from Paragraph 1 that Gilbert’s appointment has
[A] incurred criticism.

[B] raised suspicion.

[C] received acclaim.

[D] aroused curiosity.

22. Tommasini regards Gilbert as an artist who is

[A] influential.

[B] modest.

[C] respectable.

[D] talented.

23. The author believes that the devoted concertgoers

[A] ignore the expenses of live performances.

[B] reject most kinds of recorded performances.

[C] exaggerate the variety of live performances.

[D] overestimate the value of live performances.

24. According to the text, which of the following is true of recordings?
[A] They are often inferior to live concerts in quality.

[B] They are easily accessible to the general public.

[C] They help improve the quality of music.

[D] They have only covered masterpieces.

25. Regarding Gilbert’s role in revitalizing the Philharmonic, the author feels
[A] doubtful.

[B] enthusiastic.

[C] confident.

[D] puzzled.

Text 2

When Liam McGee departed as president of Bank of America in August, his explanation was
surprisingly straight up. Rather than cloaking his exit in the usual vague excuses, he came right out and said
he was leaving “to pursue my goal of running a company.” Broadcasting his ambition was “very much my
decision,” McGee says. Within two weeks, he was talking for the first time with the board of Hartford

Financial Services Group, which named him CEO and chairman on September 29.
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McGee says leaving without a position lined up gave him time to reflect on what kind of company he
wanted to run. It also sent a clear message to the outside world about his aspirations. And McGee isn’t alone.
In recent weeks the No. 2 executives at Avon and American Express quit with the explanation that they were
looking for a CEO post. As boards scrutinize succession plans in response to shareholder pressure, executives
who don’t get the nod also may wish to move on. A turbulent business environment also has senior managers
cautious of letting vague pronouncements cloud their reputations.

As the first signs of recovery begin to take hold, deputy chiefs may be more willing to make the jump
without a net. In the third quarter, CEO turnover was down 23% from a year ago as nervous boards stuck with
the leaders they had, according to Liberum Research. As the economy picks up, opportunities will abound for
aspiring leaders.

The decision to quit a senior position to look for a better one is unconventional. For years executives and
headhunters have adhered to the rule that the most attractive CEO candidates are the ones who must
be poached. Says Korn/Ferry senior partner Dennis Carey: “I can’t think of a single search I’ve done where a
board has not instructed me to look at sitting CEOs first.”

Those who jumped without a job haven’t always landed in top positions quickly. Ellen Marram quit as
chief of Tropicana a decade ago, saying she wanted to be a CEO. It was a year before she became head of a
tiny Internet-based commodities exchange. Robert Willumstad left Citigroup in 2005 with ambitions to be a
CEO. He finally took that post at a major financial institution three years later.

Many recruiters say the old disgrace is fading for top
performers. The financial crisis has made it more acceptable to be between jobs or to leave a bad one. “The
traditional rule was it’s safer to stay where you are, but that’s been fundamentally inverted,” says one
headhunter. “The people who’ve been hurt the worst are those who’ve stayed too long.”

26. When McGee announced his departure, his manner can best be described as being
[A] arrogant.

[B] frank.

[C] self-centered.

[D] impulsive.

27. According to Paragraph 2, senior executives’ quitting may be spurred by
[A] their expectation of better financial status.

[B] their need to reflect on their private life.

[C] their strained relations with the boards.

[D] their pursuit of new career goals.

28. The word “poached” (Line 3, Paragraph 4) most probably means

[A] approved of.

[B] attended to.

[C] hunted for.

[D] guarded against.

29. It can be inferred from the last paragraph that
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[A] top performers used to cling to their posts.

[B] loyalty of top performers is getting out-dated.

[C] top performers care more about reputations.

[D] it’s safer to stick to the traditional rules.

30. Which of the following is the best title for the text?
[A] CEOs: Where to Go?

[B] CEOs: All the Way Up?

[C] Top Managers Jump without a Net

[D] The Only Way Out for Top Performers

Text 3

The rough guide to marketing success used to be that you got what you paid for. No longer. While
traditional “paid” media—such as television commercials and print advertisements — still play a major role,
companies today can exploit many alternative forms of media. Consumers passionate about a product may
create “earned” media by willingly promoting it to friends, and a company may leverage “owned” media by
sending e-mail alerts about products and sales to customers registered with its Web site. The way consumers
now approach the process of making purchase decisions means that marketing’s impact stems from a broad
range of factors beyond conventional paid media.

Paid and owned media are controlled by marketers promoting their own products. For earned media, such
marketers act as the initiator for users’ responses. But in some cases, one marketer’s owned media become
another marketer’s paid media — for instance, when an e-commerce retailer sells ad space on its Web site. We
define such sold media as owned media whose traffic is so strong that other organizations place their content
or e-commerce engines within that environment. This trend, which we believe is still in its infancy, effectively
began with retailers and travel providers such as airlines and hotels and will no doubt go further. Johnson &
Johnson, for example, has created BabyCenter, a stand-alone media property that promotes complementary
and even competitive products. Besides generating income, the presence of other marketers makes the site
seem objective, gives companies opportunities to learn valuable information about the appeal of other
companies’ marketing, and may help expand user traffic for all companies concerned.

The same dramatic technological changes that have provided marketers with more (and more diverse)
communications choices have also increased the risk that passionate consumers will voice their opinions in
quicker, more visible, and much more damaging ways.Such hijacked media are the opposite of earned media:
an asset or campaign becomes hostage to consumers, other stakeholders, or activists who make negative
allegations about a brand or product. Members of social networks, for instance, are learning that they can
hijack media to apply pressure on the businesses that originally created them.

If that happens, passionate consumers would try to persuade others to boycott products, putting the
reputation of the target company at risk. In such a case, the company’s response may not be sufficiently quick
or thoughtful, and the learning curve has been steep. Toyota Motor, for example, alleviated some of the

damage from its recall crisis earlier this year with a relatively quick and well-orchestrated social-media
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response campaign, which included efforts to engage with consumers directly on sites such as Twitter and the
social-news site Digg.

31. Consumers may create “earned” media when they are
[A] obsessed with online shopping at certain Web sites.

[B] inspired by product-promoting e-mails sent to them.

[C] eager to help their friends promote quality products.

[D] enthusiastic about recommending their favorite products.
32. According to Paragraph 2, sold media feature

[A] a safe business environment.

[B] random competition.

[C] strong user traffic.

[D] flexibility in organization.

33. The author indicates in Paragraph 3 that earned media
[A] invite constant conflicts with passionate consumers.

[B] can be used to produce negative effects in marketing.

[C] may be responsible for fiercer competition.

[D] deserve all the negative comments about them.

34. Toyota Motor’s experience is cited as an example of
[A] responding effectively to hijacked media.

[B] persuading customers into boycotting products.

[C] cooperating with supportive consumers.

[D] taking advantage of hijacked media.

35. Which of the following is the text mainly about?

[A] Alternatives to conventional paid media.

[B] Conflict between hijacked and earned media.

[C] Dominance of hijacked media.

[D] Popularity of owned media.
Text 4

It’s no surprise that Jennifer Senior’s insightful, provocative magazine cover story, “I Love My Children, I Hate
My Life,” is arousing much chatter — nothing gets people talking like the suggestion that child rearing is
anything less than a completely fulfilling, life-enriching experience. Rather than concluding that children make
parents either happy or miserable, Senior suggests we need to redefine happiness: instead of thinking of it as
something that can be measured by moment-to-moment joy, we should consider being happy as a past-tense
condition. Even though the day-to-day experience of raising kids can be soul-crushingly hard, Senior writes that
“the very things that in the moment dampen our moods can later be sources of intense gratification and delight.”
The magazine cover showing an attractive mother holding a cute baby is hardly the only

Madonna-and-child image on newsstands this week. There are also stories about newly adoptive — and newly
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single — mom Sandra Bullock, as well as the usual “Jennifer Aniston is pregnant” news. Practically every week
features at least one celebrity mom, or mom-to-be, smiling on the newsstands.

In a society that so persistently celebrates procreation, is it any wonder that admitting you regret having
children is equivalent to admitting you support kitten-killing? It doesn’t seem quite fair, then, to compare the
regrets of parents to the regrets of the childless. Unhappy parents rarely are provoked to wonder if they shouldn’t
have had kids, but unhappy childless folks are bothered with the message that children are the single most
important thing in the world:obviously their misery must be a direct result of the gaping baby-size holes in their
lives.

Of course, the image of parenthood that celebrity magazines like Us Weekly and People present is hugely
unrealistic, especially when the parents are single mothers like Bullock. According to several studies concluding
that parents are less happy than childless couples, single parents are the least happy of all. No shock there,
considering how much work it is to raise a kid without a partner to lean on; yet to hear Sandra and Britney tell it,
raising a kid on their “own” (read: with round-the-clock help) is a piece of cake.

It’s hard to imagine that many people are dumb enough to want children just because Reese and Angelina
make it look so glamorous: most adults understand that a baby is not a haircut. But it’s interesting to wonder if
the images we see every week of stress-free, happiness-enhancing parenthood aren’t in some small,
subconscious way contributing to our own dissatisfactions with the actual experience, in the same way that a
small part of us hoped getting “the Rachel” might make us look just a little bit like Jennifer Aniston.

36. Jennifer Senior suggests in her article that raising a childcan bring
[A] temporary delight.

[B] enjoyment in progress.

[C] happiness in retrospect.

[D] lasting reward.

37.5% We learn from Paragraph 2 that

[A] celebrity moms are a permanent source for gossip.

[B] single mothers with babies deserve greater attention.

[C] news about pregnant celebrities is entertaining.

[D] having children is highly valued by the public.

38. It is suggested in Paragraph 3 that % childless folks

[A] are constantly exposed to criticism.

[B] are largely ignored by the media.

[C] fail to fulfill their social responsibilities.

[D] are less likely to be satisfied with their life.

39.According to Paragraph 4, the message conveyed by celebrity magazines is
[A] soothing.

[B] ambiguous.

[C] compensatory.

[D] misleading.
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40.Which of the following can be inferred from the last paragraph?

[A] Having children contributes little to the glamour of celebrity moms.

[B] Celebrity moms have influenced our attitude towards child rearing.

[C] Having children intensifies our dissatisfaction with life.

[D] We sometimes neglect the happiness from child rearing.

Part B

Directions:

The following paragraphs are given in a wrong order. For questions 41-45, you are required to reorganize these
paragraphs into a coherent text by choosing from the list A-G and filling them into the numbered
boxes.Paragraphs E and G have been correctly placed. Mark your answers on ANSWER SHEET 1. (10 points)
[A] No disciplines have seized on professionalism with as much enthusiasm as the humanities. You can, Mr
Menand points out, become a lawyer in three years and a medical doctor in four. But the regular time it takes
to get a doctoral degree in the humanities is nine years. Not surprisingly, up to half of all doctoral students in
English drop out before getting their degrees.

[B] His concern is mainly with the humanities: literature, languages, philosophy and so on. These are
disciplines that are going out of style: 22% of American college graduates now major in business compared
with only 2% in history and 4% in English. However, many leading American universities want their
undergraduates to have a grounding in the basic canon of ideas that every educated person should possess. But
most find it difficult to agree on what a “general education” should look like. At Harvard, Mr Menand notes,
“the great books are read because they have been read” — they form a sort of social glue.

[C] Equally unsurprisingly, only about half end up with professorships for which they entered graduate school.
There are simply too few posts. This is partly because universities continue to produce ever more PhDs. But
fewer students want to study humanities subjects: English departments awarded more bachelor’s degrees in
1970-71 than they did 20 years later. Fewer students require fewer teachers. So, at the end of a decade of
thesis-writing, many humanities students leave the profession to do something for which they have not been
trained.

[D] One reason why it is hard to design and teach such courses is that they cut across the insistence by top
American universities that liberal-arts education and professional education should be kept separate, taught in
different schools. Many students experience both varieties. Although more than half of Harvard
undergraduates end up in law, medicine or business, future doctors and lawyers must study a non-specialist
liberal-arts degree before embarking on a professional qualification.

[E] Besides professionalising the professions by this separation, top American universities have
professionalised the professor. The growth in public money for academic research has speeded the process:
federal research grants rose fourfold between 1960 and 1990, but faculty teaching hours fell by half as
research took its toll. Professionalism has turned the acquisition of a doctoral degree into a prerequisite for a
successful academic career: as late as 1969 a third of American professors did not possess one. But the key

idea behind professionalisation, argues Mr Menand, is that “the knowledge and skills needed for a particular
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specialisation are transmissible but not transferable.” So disciplines acquire a monopoly not just over the
production of knowledge, but also over the production of the producers of knowledge.
[F] The key to reforming higher education, concludes Mr Menand, is to alter the way in which “the producers
of knowledge are produced.” Otherwise, academics will continue to think dangerously alike, increasingly
detached from the societies which they study, investigate and criticise. “Academic inquiry, at least in some
fields, may need to become less exclusionary and more holistic.” Yet quite how that happens, Mr Menand
does not say.
[G] The subtle and intelligent little book The Marketplace of Ideas: Reform and Resistance in the American
University should be read by every student thinking of applying to take a doctoral degree. They may then
decide to go elsewhere. For something curious has been happening in American universities, and Louis
Menand, a professor of English at Harvard University, captured it skillfully.

41. > 42. - E —43. — 44. — 45,
PartC
Directions:
Read the following text carefully and then translate the underlined segments into Chinese. Your translation
should be written clearly on
ANSWER SHEET 2. (10 points)
With its theme that “Mind is the master weaver,” creating our inner character and outer circumstances, the
book As a Man Thinketh by James Allen is an in-depth exploration of the central idea of self-help writing.

(46) Allen’s contribution was to take an assumption we all share — that because we are not robots we

therefore control our thoughts — and reveal its erroneous nature. Because most of us believe that mind is

separate from matter, we think that thoughts can be hidden and made powerless; this allows us to think one
way and act another. However, Allen believed that the unconscious mind generates as much action as the
conscious mind, and (47)while we may be able to sustain the illusion of control through the conscious mind

alone, in reality we are continually faced with a question: “Why cannot I make myself do this or achieve
that?”

Since desire and will are damaged by the presence of thoughts that do not accord with desire, Allen
concluded: “We do not attract what we want, but what we are.” Achievement happens because you as a
person embody the external achievement; you don’t “get”success but become it. There is no gap between
mind and matter.

Part of the fame of Allen’s book is its contention that “Circumstances do not make a person, they reveal

him.” (48) This seems a justification for neglect of those in need, and a rationalization of exploitation, of the
superiority of those at the top and the inferiority of those at the bottom.

This, however, would be a knee-jerk reaction to a subtle argument. Each set of circumstances, however
bad, offers a unique opportunity for growth. If circumstances always determined the life and prospects of

people, then humanity would never have progressed. In fact, (49) circumstances seem to be designed to bring

out the best in us, and if we feel that we have been “wronged” then we are unlikely to begin a conscious effort
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to escape from our situation. Nevertheless, as any biographer knows, a person’s early life and its conditions

are often the greatest gift to an individual.

The sobering aspect of Allen’s book is that we have no one else to blame for our present condition except

ourselves. (50) The upside is the possibilities contained in knowing that everything is up to us; where before

we were experts in the array of limitations, now we become authorities of what is possible.

Section IIT Writing

Part A
51. Directions:
Write a letter to a friend of yours to
1) recommend one of your favorite movies and
2) give reasons for your recommendation.
You should write about 100 words on ANSWER SHEET 2.
Do not sign your own name at the end of the letter. Use “Li Ming” instead.
Do not write the address. (10 points)
Part B
52. Directions:
Write an essay of 160-200 words based on the following drawing. In your essay, you should
1) describe the drawing briefly,
2) explain its intended meaning, and
3) give your comments.

You should write neatly on ANSWER SHEET 2. (20 points)

Bﬁﬁ Zu%”
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CARMTY A 1S 1) B R IR ) SR I BT Be 2 A B T OB OIS 152 . ARE S0 such bodily
reaction ;&8 _E— B nT UBAA LIRS, B HEWTX B SRR s OB R ) PUANIE I HA]
aggravate“ I, &AL, [B] generate“ffiJEfk, &4, [D]enhance“YGhN”, AFF&iELL, RA[C]
moderate V%, ZHM”, FFEIEE, LIEWER.

10.

A
B
C
D

[
[
[
[

[
[B]
[C]
[

—_

physical #7121, SRR
mental ¥5#1], G110
subconscious &R IHA), FREINA

internal PN #511)

—/ /e
_
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[EX] [A]

(% 5] ETICOBEIE XA R

[T A0S R R MAT Nl Re 2 =8 A U ROBESREGE N NIE RS . THERIH
AN—NEZE, B K BRI )5 (1) 44 9] feedback, XA 44 1A VKT 1 H1 217 the act of laughing & i, F£52
FJ5 1 that NAJFEMRIR S . FIEEIAT R —F &S BT A, 5510 other types of feedback AHIT
N, FrLA[A] physical“Ey A& b H & IERIZ R, HAhIETB] mental At _F 17, [C] subconscious % & i1
[#)”, [D] internal“WNfEMN]”, AFFEIEE, R,
11.
[A] Except for [ [ ===
[B] According to #R#E, %
[C] Due to ¥, HN
[D] As for £F, #t...... 7t
[EX]1 [B]
[55] ETF3CE U EHRIEHT
[AENT] A EER: — SIS, ROIPEE oS8R T SRR R . HETEd

SCHITR HE R 70 MR A — D I B, L “[A] Except for KR“Br 1 ......”, E5lH—"5HT
T AL A S ) BR R B 3451 . [B] According to#R4E, 14187, Roniikdls, Ja W &R Ee, BAEZE
(3], EIEAEE. [C]Dueto“H T, BN JRHER—MIEK, [D] As for“® T, #t...... 07 ¥ LA
Had AR IS L, BHERR
12.
[A] with
[B] on
[C]in
[D] at
[ZR] [C]
[5R) B F3CE X AEHREET
[#&#HT] be rooted in /2 [H e WA, R “MIFEET......, KIET.....7 RN TR TRAT A — 5
oy e T BRI R FEBE IR TIANAEER be rooted FEELAE,  HUHRER .
13.
[A] unless FrAF, fRA
[B] until F...... 1k
[C] if Bt
[D] because XA
[(£X] (D]

(%5 1] A2 R R +RIABHT

LMY A A5 RS R NTARZ D LmiiiiH, 2 ST TR AT 14 25 00, BARARRE 15 45
5 BRI Z R Z R 2 o ST IERIA but ATENHT A 0 RIS B R AR, 56 =AMk
ATHGEG G, HIHEH, ARG O SRR, 0 HRIHZ B RO R . DY
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t[A] unless“F&3E, WIERA”, [Bluntil“F|...... ~1E”, [Clif “MBU”, AFFEiERE, [D]because %7K 5
KER, MREHEZR.
14,
[A] exhausts i % 77 ) (% AN HE
[B] follows FR [
[C] precedes 7E2. 5
[D] suppresses L ffill, FHIE

[ZX] [C]

[5R) BRSO EAES) RPN

CAENTY Afyzkds E—B, FSGRBCU ATRIBR 20507, aaCERIBZ G . AR HIE R
ok R 1 although, Fi MW IX B B3 o) — Fpid 07 O AERIH Z BT, DY [A] exhausts*fil
IR, R AR, [B] follows “EREE”, [D]suppresses“/Efill, FHiE, #I]”, WARFEIESE, [C]
precedes“SE T, FIRTE..... . ZHIKA (BUHID "2 IEfE %,

15.
A] into FEA
B] from K H, M
C] towards Ff[a], XFT
D] beyond # it

[EX]1 [B]

[%55] LT CBBAeAEHRIEYHT

A&7 Jeh although 1] DLW A A Fi =30 40 FUS 3 o 2 e ik P B 56 &, AT A it O AE R Z 7,
B4 J5 A BLZo O DAETRIH Z G AR i 282 LA [ BRI 45 B °[A] into“HE...... L
>, [C]towards [, #], [D]beyond “#H, EI"EEATTE, [B]from“kKEREH, FERIER
2, WONIEMAE R
16.
A] fetch Bk
B] bite I, 1T
C] pick 3K, 4
D] hold %, 1, #24%

[&%]1 [D]

(5 R) B F3CE X E+3h g

LT YA R IE 1A, 3 HEL S JS T a pen #4 ah HEEL, RIS IXANSE R SEEL A2 with their
teeth or with their lips. PU/MZEITH [A] fetch“HUKR”, [B] bite“l%, F1”, [C] pick“ K, 4%, [D] hold“#, #, &
7, MR BRI SS AT A% Se I B R B A A B S & — 3%, hold MR RS, HWONIE
TR

[
[
[
[

[
[
[
[

17.
[A] disappointed 222 1]



:kaoyany. top

[B] excited M7

[C] joyful PLERH

[D] indifferent AN K0 )

[ZZR] (Al

[%55] LT ORI AR

CAEMT ] AR ESRIAN —/NERA, 815 T ) expression, F HIXFhZR A 2 M B &1 —SZ 2/
PR, ARE B R SCRT AP N SRR R A S, I B AT — S ] DA — RS,
AT HEWT G W S B (E — SO 27 A — Rl R BRI R TS, X5 5 SO R BT L 5 45 1 A
BEN, PUANIETR T [B] excited “3 A7, [C]joyful R iR, [D] indifferentEASJe O [ #RANFF & 151,
HHERR . [A] disappointed“ZSE )7, FFEH) L, 2IEHER.

18.

A] adapted (to) AFfF >J 5 Foeeee

[

[B] catered (to) il &

[C] turned (to) ¥ 1]

[D] reacted (to) X7 ...... i e B
[&%]1 [D]

[%55]1 b TF3CE U aE+3hnEn

[AENT] SASESRIEN—AN30A, I H 55T to MR E AL . AR R RS ARLedl o ) Sk K
LR N G TS S Jo= 40 2 1 O B I AAE LR A R 1) Bl I BE N2 o RIEH A I — SR AN X Bl
FHINEEE . WANETTH[A] adapted to“ 2875 I, fHi&ENT, [B] catered to “il &, i & H-
s EEEDR”, [C] turned...to*# [\, HIAFFE1EE, [D] reacted to“Xt..... N, ZIEFIE R,
19.
A] suggesting 7 ]
B] requiring 75 &, K
C] mentioning #2 %
D] supposing 1B €, X

[EX] [A]

[55]1 ETF3CE U aE+3hnEgr

[N Y AR AR AT AR SRS AR SEIR I 25 3, B Sl ggl o ) B S LI N B IIR e Js 4 o 3R
KRB NAENE A BRI BE RN EINFEE . TGRSR R RIGSEMELE, AL
RN RAG . Pk sh i ZERE AL = E K R, PUANIETH[B] requiring “75 22, Z5K”, [C] mentioning “i
F”, [D] supposing“f &, B EAFF & LT BB, #HEFR. [A] suggesting K, JeH45 M1,
FFEER, HMONIERER.
20.
A] Eventually fJ5, %
B] Consequently f¢ 5, &
C] Similarly [FIFEHE, AH{AH
D] Conversely #H %

[
[B]
[C]
[

[
[
[
[
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[ZX] [C]

[%5 R) )2 HE K R +E AT

[T LG s TeRESmmiEs, mAREEEVMRE”, J5 X R T SRIX—17 N0 LA
U, Rl E AR R R R — PG oL, Rom N— B BAR IR . [A] Eventually F1[B]
Consequently, #Z1E NS5 E]E, [D] Conversely Fx“FHx”, HA [C] Similarly“[FIFEHL”, F£F&
BRI, R RGN
=. &XHE

HA I KB 2 AE — IUA i TR S RIE 3. AT, A L AR A LA,
R ZE ] Resxs Sy A e J LI A 5200 . SERHf BR A Co AL IS D AR A5 B A A 2, InbRC 3 AIAE
FRER . HFR T REARAELERE, R — IR BN IS KT R B B B — 4, A S itk 25
(RS AL
L b, HHeEE R AR ENIA BRI, KBRS 7RISR . AR 20 A 30 AL,
WA TLR, KR TBUANIA, BENTESEF B2 E A TK I n] AR SRR IR KL 45 208
R BRI BT Be 2 A B T A OB R oRES s . B2, SR —AT AR Al se g &k HA R
(B R SR, NI s N B IRAS o RIE — AN U S BB, OB G IR B T SR AT 4.
19 AR AEWSIEH, AAZFE AT ONL, & KA SN A G5 .
RGN SIERIEZ BT H I, (EFUEERIEE RN SR . 78 1988 A0 I — I SL IR 7t
] 2% R OK A () A 2 O B A K R LR Tt R e SR AR R A — S AE—— XA ] DA i
S B WS JE e — B L A — AR R R G o LS s 8 SRR S L) 5 B3 B IR SR 4
GE RN R E R @R R G, XRAEE TR wmiEs, mARREERmES. 52
FEARL,  SREERIX —AT N AT DM O U 5
Section II Reading Comprehension

Part A
Text 1
— XEBMEW I
AT SCATEWE , RS BORSC 4% H 2007 4F 9 H Commentary Hf#)— s 2 # Selling Classical Music.
R B, SR I35 SR B S AR R 2 AT Alan Gilbert 1E A 1) —AF % SRIBFEAT 51K B
F= WE, 1EERXT Gilbert FIEE, HREKE T EHRSATEARX =W MH T R EEENIRS.
RE—B, fEE#— RN E ORI H R
—. BB
2L OCE SR — BRI TR LA SN, & /R0 Rr A A .
AT BV
B3|t 5E
Cl153 ZIFR 2
D]5| 2 f 77

[EXR]C

(5 =] HEBEA| M

[fdT Y AR 83T mT DL e A 31 3C 3 55 — BE 2R ) “For the most part, the response has been favorable, to say

[
[
[
[
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the least. “Hooray! At last!”, H1H5) -] favorable 1 Hooray " 41, AATIRFIX —AFf it o] B SE AR 1T
Rl I C 2 IR 56
LI AL By D WA &HECE L.
22 BTG R NN T RIARHE N 2R K 2 o
[ATF R 1Y
[BIUHE KE 1)
[CHEAR AL
[DIF A1)

[EX1B

(551 S48

CARNT ] AR T, T DUE B R 28 — BT S/ (Tommasini) 7 /RfA%F (Gilbert) HIPFIE an
unpretentious musician with no air of the formidable conductor about him”, #J %1% 5 78 J& %} 75 /R A 45 KV
) /& unpretentious I with no air of the formidable conductor about him. F:H' unpretentious & “AMfE ],
A EM e G /E”, with no air of the formidable conductor about him, &= E &Mt %A Fa % F AP 5R
K A NEERESH, WAL, JEIEN B R .
LI AL Cy D AESCH ARG, #HERR .

[ %M78 1 unpretentious, Hi un (5 ERIZE) F pretentious ¥4, % 4:F F pretentious 7] LAAEF pretend (1%
3, 1ER).
23 MEF NI & IR 2 1) B B o
AlBAL T Bl 9 H
BIIE4E K2 B R E % &
CI% K T IR MR
D]l ¥ Bl R A
[EX1D
(€ J=9 Ei:sbl
CABAT YA A AR 0 T3 8 R 2 FE M PR BB 2 RO Ao S5 DU BT Sk /B $231), devoted concertgoers
NN BN DI R, B/E# AN devoted concertgoers are missing the point(Fl3% 7% 5 2 & Ik 1
BHEEEAVIREE), 25 R0, HRSCREE B AL, fE# AN These recordings are cheap, available
everywhere, and very often much higher in artistic quality than today’s live performances, B H{HH . &
S5 3], HIEE LA RIS R Hm R 2ARKHE . D IEIE FERERS 7 1E38 %) devoted concertgoers
B, WMOVIETE R,
JF 3 E AR $2 3 These recordings are cheap, (HIX2EH HEVE, IR RN H AR 2 1 H0IE fE 2 20
TR A, WoER A B GIIEA MBS HAEE X T devoted concertgoers ML RAS L, Rk,
H5JF K devoted concertgoers )& Devoted concertgoers who reply that recordings are no substitute
for live performance .. fF7E R 22, 1R C JESCRA R E
24 RIECE, AN TE A IR IR R IR W ?
[A BAHERET A E X TS R2.
[BIR AR 5 i REAS 21X LEnE J o

[
[
[
[
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[CIEATA Bl T4 i 5 SR Y o o
[DIEAT R KITAE

[EX]1B

(55 5] HEEAIMT

CAEMT ] PR, T LLE MBS & BB DY Be e MER DY B2 =%1)“These recordings are cheap, available
everywhere...” Fl1 55 JU B i J5 — %) “the widespread availability of such recordings has thus brought ...."fR%¥
S HEWr H1 1% T B] They are easily accessible to the general public( AR 25 52 il fE 15 2 X BE0E 1) N IERf 2
-

HH 5 DU B2 — f)“These recordings are cheap...very often much higher in artistic quality than today’s live
performances” /] FETH A R HHEN . SCHIRB|“IXEEIE A IRRR, BEARRT DLSER], W HAEZIAR G E
AL T HLA S I R, FEANR YA T B 13 AR A, B ANREE Co JETH D KL%,
TS HEH

25. AFF XS T IR AR AL IR 52 Wi A [T e 4 o

[APRSER)

[B]7 i A5 1

[CIH1E L

[D]RE =&

[EX1A

[ZER] MRSE

CARMT Y ARAE T, wTDUE A B i 5 — B, LR = F)423), “But what will be the nature of that
difference? Merely expanding the orchestra’s repertoire will not be enough. If Gilbert and the Philharmonic
are to succeed, they must first change the relationship between America’s oldest orchestra and the new
audience ithopes to attract.”/R B B AE I\ N “Gilbert 5 AA [F] IS AN ZIG N T & 5% KA H , 1X 2
AEH”, “Gilbert M1 the Philharmonic AR LY, AU — L%,  ttb ] JE & AN & Gilbert £
PP SR AER . i A N IEFRE R
Wi B A C N IA T4 D AFEHEIR, AFEA T REXN HACIR I N R AR, #FkExR.
=, KRGS
1. Even Tommasini, who had advocated Gilbert’s appointment in the Times, calls him “an unpretentious
musician with no air of the formidable conductor about him.”

[##&#¥7] ©)F 3 T: Tommasini calls him an unpretentious musician; who 5| 5[5 15 W\ EME 1 £ 1E
Tommasini; calls /& 1H1EZN, [FHE A %EE him (3i%) F1 an unpretentious musician (FEIEANEE) ;
with 5] 21/ B E 21 musician.

(] 278 (G LR ERSCSCR S /KA IR ST AR o — R B R E SR N A
. B R
2. As a description of the next music director of an orchestra that hashitherto been led by musicians like
Gustav Mahler and Pierre Boulez, that seems likely to have struck at least some7imesreaders as faint praise.

[##Mr] 77 3T thatseems likely to.... )T FEif that £F5/~fLIA, FE/L“Tommasini calls him an

unpretentious musician”. As a description of the next music director of an orchestra that has hitherto been led
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by musicians like Gustav Mahler and Pierre Boulez /& /A F1EAEA) 7 R 1E . A that 5] 5218 A,
&AM 55 4T 1] an orchestra.
U Y R ARRR 4 8 SR 0 8 5 - B R R R R - A SR 28 2 A0 52 5 5 T o SRR 4 H R — AR 4R 4%,
ZAE (ARG L) SETREEGATLIINES.
3. For the time, attention, and money of the art-loving public, classical instrumentalists must compete not only
with opera houses, dance troupes, theater companies, and museums, but also with the recorded performances
of the great classical musicians of the 20" century.
[##&#¥7] 5) 73 T classical instrumentalists must compete; not only...but also... ZE8 /AN 51 1Y with 45
. For the time, attention, and money of the art-loving public +& ) F [ H PRI .
(BEC] N 7 WAS 2R ZLFE RN A SR, o M3 SR KA CE RO e . PRI A1, 5
NFES TEPITESE S, i IS ERAR SRS T 20 20 R B SRR B R A T A
9. #%0ia 540
. appointment n. /i
. favorable adj. HFIH, R, RIH
. advocate v. ZHF n gl BHPE
. unpretentious adj. ANMEAE
. formidable adj. & A\
. hitherto adv. #| H#i M1k
. conductor n. 5K
. faint adj. & H
. impressive adj.% N\ EN ZRIEZI)
10. composition n. R #H, 5 FE
11. bootup JF )5, fE3h
12. devoted adj. &N, IREZ ), B OREEK
13. concertgoer n. ¥ KR IBMEH, WHEWHHRSMA
14. substitute n. Hhh; v. AR, B (for)
15. vibrant adj. 78375 71 H
fi. &CHE
2009 4, LR RS B e BE A F AR EN T — RS AR A, X B E A H R
HF IR 7RG AR RUL, KEZHIINIE RSN . DS E R I & 5 SR X 2R e -+t
LpufeEiE: “app !l AT RBIEE T 7.
B, X— Bz bk Ntz i, HA i — RS S RIARe A RIS . B (RiE+
) FERSCCREE SRAA R AT S T JE FRRR 2 — A R IZ NAFHH ol R K W
IRARRE AR 35 R Sk I SR S AN R R AT 326 2 JE AT 2 UK SR Ao IXFEI 4 R — R R, /D ER L
(FRIE L) W RG2S H R &S .
BRI S, WA FEH RAR R G — B KNIEESR, Ml — A IMBFMIRER. 7L,
I 2 GBS REM, AEANEREZ . B TIRU, kA BEISRE LA RS & RT

O 0 3 & D B~ W NN =
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BCHAR T SR T ORI AE W o o FREM 2 2300 CD 28, B 1T s AP SR Bl B 3058 2 ) 5%
LIRS
RS H R R AR NSRS RIEA R BRI, AT R AR A S i AR . AT WA
RFZIFERIN A SREFEER, b IE SREE R A CCER R B . SREEH] . W AR WE TS
117 HAEEEAA LS T 20 LRIl 5 SR 22 OB AR e 4 o X B8 A AIC e, Bl Ak v LA
SEE, T HAEZAKE EAEA S T WS Mg RIE . seAh, Wradd n] DA R 5 O i T B i i 1 Wy i
BenE o PRI, IXAPS AR R B RESRAR, ek gl I SRR T S

o I R R AT AT LIRS SRt o AR SR BBUX AR AR [l e 8 HH I 6 v AR i) ELAR e s st H o 35 7K1
e ANt H B O A2 3] 1T 2R b s RIFIR R 7 e - B RR, KRR A e 1
% R R R — A e MR (0 B SRS I8 SR AN . RIS 2 A 0 o ]
TEZEI M H A . QRS AR 22 55 SR BIAE RS iy, w200 e U 56 R X — I 8 B % R
P15 HAR S UL AR Z A R R AR
Text 2
— XEBMEWIT
A% H Business Week ¢ {FaNLET]Y ) 2009 4 11 H 5 H—ki 8N Top Managers Are Quitting, Without
a New Job 1 X &,
K CE F PRV T ST R R SR a5, TN 2k, 2 aflamAALE
AR ZREF, RoEREHRIL R o AR 7B 13X PG 00 J5 DR S R i . SC B il = BeR 2 = ik i) e ik
7750 J6bh McGee BERESAE 5] 1, #EMIR IR Z M E B e EE, HEFRESRIRVARE
b, HEHZBREALGE: KRS, TENSEZ, An@ELai 8RR LBk, YRm
BOW IR AT 40T, SeRE R LR TAE X AL IR IR AL, HA — e i 8. A2 e R
O BB SENBOEAT A, ERTERT, A HREIT KB T B & AT AT R, ANRE
O T RAFER A 4
—. R
26. McGee B ANESHRMS, At ()7 FE R UF iR
[A] I8, HKH
[B] HZM), HIH
[C] HEAF LR, HAK
[D] M3, AETER

[EX1B

(&R ] FL4T

[T SCEE B A)$2E3), “When Liam McGee departed ..., his explanation was surprisingly straight
up.”, B« Liam McGee B FTHT, filigh HIMRRE T RO IR 26, J5 SCRARFE IR 1832 3], “Rather than

cloaking his exit in the usual vague excuses, he came right out and said ...”, B “ft A2 B — 2815 FH 10 A R
FR SR Al U BSIR, TRELA T 48 E. ..., B U frank S 3 straight up il “right out” {1 [ 3L

B, PRLONIEE %
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A TR SO E BUOE A 5] S 0B T4 C B2 M “was very much my decision” 3 UL T K (1),
AfeiL; D BURIT L, H2E5EAR, PR E] he was leaving “to pursue my goal of running
a company”, ] WLX/ANESERA B E K, AN2mMEhn.
27 MRHEEE B, S BN R R R .
[A] Al A I BE A () 22 55 i Aor
[B] Al 175 2 25 H SRR N AT
[ClAA] S HEH AR RETK
[D] A T3 KRBT A HR MY H AR

[EX]1 D

[5R) FE4

CAEATY AR ) i G BN G S HR I AT RE R R . SR RO S8R E], McGee BHRJE M M AR 4 H
HAFERI AT, MBS IRGG S Sk T A, BRI B3 1) “to pursue my goal of running a
company”. #; —%]1% %] And McGee isn’t alone(4> Y McGee X FHE ), F£IHIEIAIM McGee 1 H A%
BB SR RN R — B DL, N IHZ$1R E]“. .. the No. 2 executives at Avon and American Express
quit with the explanation that they were looking for a CEO post”, Bl & & HR & KN 18 Frdie 4, 18

RAHJHY H A5 . # D BUNIERZ 5.
31

A T financial status SC A AR & ; B T A ) reflect on their private life /& %} 37 reflect on what kind of
company he wanted to run )= 5 {Hfi#: C TR AR 55 = BURIECE — Ay i BEHERE MR IR 10T, MR 1% ) m)
DAHEWT H, ¥ 9 AR S A HRAL B B AT R B, CIEHERT Ml T S 3 2 R RIETK.
28. S VUBL S AT “poached” A A REHI S 2 »
[A] # %% [
[B] # e it
[C] B HL
[D] #1578

[EX] C

[5R] W XAE

[T ] SEDUBCE F B0 f), e, &2 m RN 54K S A BT IX AN e AN 2 1 A
% Az OARIR . EHEWTHIA poached WA 1ZEL S —f)H:  For years executives and
headhunters have adhered to the rule that the most attractive CEO candidates are the ones who must be
poached. B EZ“ZHRKEmEMIERAT—EHEETX—H N HAKIIH CEO ik NwZigh.....”, T
XI5 RIUEHIX AN ;1 can’t think of a single search I’ve done where a board has not instructed me to
look at sitting CEOs first, & 2 Ui 8 2 R MIBLEEAT 1) CEO HH 4R NIk . HULIRATHEWT H be
poached [ 5 SCN“BAEHC, AHAZEEIM R # C BUNIEIE % . 309 tH I headhunters 1 search,
to look at sitting CEOs first #2447 #fi il 5 .
AT, B IS AR EiIESL. D U5 JE s A X

[Ah7R]) 51— SR B RS2 m Bk &R AT, 5] F =8 A EHE.
29. Mg — B R DAHEIRT S .
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>

HU

] I 2 R AT B A
B] = (1) R TEAE B L
ClaEHEARREREY
D] %%%é}fﬂw%ﬁéo

[EX] A

(55 5] HEEAIMT

[f#ENT) 2B —A)32%, The financial crisis has made it more acceptable to be between jobs or to leave a
bad one, EEEEREHLIEAATE G52 Sl siF e — i RERE I TAE . 551 — M Sk il i —
AUEIX — WAL, JE kU ARG R N RAEIAE AL B B Oy 224, (BRI — 5 N & A IS B
1o RS2 B A5 T N AR R AL RAE—DMLE L RARI N BT A X3 H“The traditional rule
was it’s safer to say where you are, but that’s been fundamentally inverted” 1] [F] X & #t
LI B H 2 [ loyalty — ]2 L OCRA RIS, < ARAER A 5B i A A — S . 1550
B R MR 2B e ) LT, (HS E A U . I D 5B %0 E BAH R .
30. T HUMB IR i 5 Dy S AR AR ?

[A] CEO 1i1: BEAEMI 5?2
[B] CEO {iT: — il L?
[C] B E A TE A W LRSS T FEHR
[D] =B AT ME— %

[&FX] C

[FR] £EXRE

[f##HT] A SCLL Liam McGee (R IT Sk, A E AT BRI AR A, P R 7R AL. 3=
Bk SRS, McGee 7E 1A BIFTIRALIE AL T BT, X4 1M B AR 1], [F)fh—FF, ﬁ%ﬁﬂ]
EHRR 5 R BB SR R HRNL H bR BB =B, AT R R WA H RO S OL Rk . 56
VOB R B T 25 m RN R 5 25 SR i 1) TARA R B % . 28 TLBGR B ARSI
MR SRR PR B R AL . BN BOF A NAITTEE 2 B 452 SR b il 4 — R ) T . & —H
RGN EEmENRIRE AR TE, % C NIEE SR U “McGee leaving without a
position lined up, deputy chiefs may be more willing to make the jump without a net, to quit a position to look
for a better one, jump without a job”#R{E B & X4~ .

ORI RS CEO T B Ir) i, e A ARG L= X5 I BARTEZ, ARk st
I D K 4axf, ARERNCEEE.
=, KBS

1. Within two weeks, he was talking for the first time with the board of Hartford Financial Services Group,

;%'r

HH
Hﬂ}* Hﬂ}? ﬂﬂ}i

> R

E
Hl

[
[
[
[

—_

which named him CEO and chairman on September 29.

[##&#¥7] ©)F 3 T: he was talking with the board. which 5| 3515 MF], 2&471d & the board of Hartford
Financial Services Group.

CEESC) IR, Al 5 RR R SR IRSS A m M H ST T HIRER, IFT 9 H 29 HigdEdr
Z A E KSR CEO.
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2. As boards scrutinize succession plans in response to shareholder pressure, executives who don’t get the nod
also may wish to move on.
[ &7 )5+ =T : executives may wish to move on.as 5| FHJ [A4K1E W), who 5| 55 15 ] - in response
to BON“MUH FIN, W, get the nod B N“Hike, 1HEIVFA,
(EESC) gl TR B A AR TR, A BRI SRR IT BB AT RE e ST .
3. For years executives and headhunters have adhered to the rule that the most attractive CEO candidates are
the ones who must bepoached.
[#&47) 7) 7 EF: executives and headhunters have adhered to the rule. that 5| §[FEf7iEMF), who 5| &
FEEME]
(] 240K, mE MRS SATHOA R — 50 : A5 16 CEO fiifk N2 IRLe— & Bz HI A .
4.1 can’t think of a single search I’ve done where a board has not instructed me to look at sitting CEOs first.
[##7] ©)FFET: Ican’t think of a single search. search JGTHIER T AN EEMMNA], — N EEHE T which
B2 that [ 218 MA) I've done, —/M& where 5| FHEIEMT], &1 a single search. BAb, ZAJHE
AXESESN, PN EELM.
(B3] PR — xRS, BERESHERIR T S WIRLEAE(ER] CEO T4k Nk,
. %0 584N
.cloak n. M, =}, MG v. #ETE,
. vague adj. ETHIRY, ANBREREY, BB
. scrutinize vt. 74K E, 1EH
. turbulent adj. B 1, WELIT; WM, JERM
ccloudn. =, =KW BHSY v. G, WG (ERARS, AEBOR
. deputy n. F|F, fRELA
.abound v. KEAFAE, 7ell, & T
.adhere v. RiM, BAE: UWEEF, SO
.poach v. /K& ; (RAMMAMIHArSEEEdf); 12745, $25&

A, £3EhF
w

Liam McGee T\ I3 #2175 E AT S — IR, Algs A0 ARRE T BRI A, M JF A Bl —

S FH (1 DA R FLR SR A A Y B ER, T B AR Ui 2 BT DA LR N TIESRK A M HAR: &8 —
FK AT McGee Fr, “ATFEAHCHITURME CHRIRE?. PR, sl R SmE R ek
FARIERERIAT TR, JET 9 H 29 AT A A #EF K CEO.
McGee #%, BCHHEN Tl I T ik A I RIS E B SR RE L s —FAH AR AR . Z st
TEWHAL A T A E AR RIS XA A MeGee — A JUAMEBIDSK, HED5FISEEZIEA
TEEENBEARR, IR MITIESES R CEO MR . ME F 218 T BRI AT 40 o 2 82T
TR, AR BISAERPATE TR EIT. sGNNI AL R B S AT, HO
FELE 7 AT 1) S P B S ) LI 7R

O 0 3 & DN B~ W N =
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MATFE I ZHIIH ZIIE LA, RS AT R BA 5 & TAEM SO TR . R4
Liberum B 7P A o, =, BT ALRKERSEITEMAIINSITE, CEO XH S 4
BIAHEC T FR T 23%. BEEZVRIEINE, ARLeAG 4 57 00 5 32 1 I 45 58 2 HL 2

TE 25 HRSS T 25 B SR B4 I TARHRALAS & H RUE . ZAELLR, @8RS A ] — BB AT —
AR - 55 A ik J1) CEO e A2 28— & B2 I « Korn/Ferry 2 R ) B4 4k A\ Dennis Carey
Yoo “TRPTIEE— AR T, R BRI E S MNP LEAEAE ) CEO h SR Ak,

BB TAES R IR AR L 5 A 2 SRR IR R B =R . -4F T, Tropicana % Ellen Marram &
MR, FFRREH OB —4% CEO. HEI—JG, A B — 5N I X 28 7 i 58 5 A F S 3
Robert Willumstad 7145 8 —4 CEO [t T 2005 3 T HEEER . = )5, A mEE—KK
) < R LA B DA
V2N RFR, ST EEmS, AFERIERZREWIEEEETR 2. Sfahlib AT 5852 K
BRRH OO REREI AR . — OSSR MR R WA REIE A B %4, HEX —FHNC&
PSR 1o MR8 s2 B K05 H N AR R L RAE — M B ERAKIA. 7
Text 3
—. XEEMEWIT
AR A 2010 45 11 H McKinsey Quarterly (ZZH %25 T]) , Ji Chr#l /2 Beyond paid media: Marketing’s
new vocabulary CEERAF SR EHEFIAIL) .
X R T ARG RIS . CFEH— BN T IR BRAE G T AR 2 AT AR, <Gtk
AR G, BB, N T B AR MR, BB A, = B IRAN A TH)
ES %% N 7t ) 7N ST YA
—. BB
31 4940ATT, THPRE ATRRAIE ‘TR B,
[A] JTRE 75 FELE b 147 ) _E 4
[B] 52 217 ity FHE A S A2 R 50l
[C] FCo A Bh AR ACHERS I B 7 i
[D] 5 & ) I A HE S A AT ] 85 2 WK ) 7= i

[&X]1 D

(5 R] L4

(MY WRAEAT, @M BCEE—BEEIA) . A48 H, RARIEM = G 9% 3 vl ae 5 R Sl HE
TR, MG e fe 2 A%, T D IR TG R X IX — S IEfRRIA , 2%t 5 30 willingly promoting
it to friends M [A] 3L & ¥
A %154 online shopping J& T L ARG E . BIkl, £&5“HAEAEMKIMELR, 55, FEHEH
S % ) E I AL e G X St RV R P RAE P A R R R, (R U A 2

41

UM s, B AW R SCE BART . C Il “H B A ™ i 5 50U B, Jm Tt R .
32 MRS B, BT BARRR R .

[A] AP bR

[B] o HLII ) 55 5+
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[C] 5 K H it

[D] HZR E i R

[&%] C

(&R ] FL4T

CAENT] ARAE T 1K “sold media”, A7 FIEE ZBEEDUS), A48, FRATRX M i  #ike
TR KM 5| HAR LG 23 53 TR BEBALATT) A 25 B 17 55 51 BB 1)« B A AR . C e TR 4 %o R 3
H15 B “whose traffic is so strong”, J& T [F] X & #e.
A, B. D =MEBNA, ¥ETEHAER.

BAFHAE =BARN,  “R” Bk .

[A] 51 RFIRE 9 ¥ 5 2 ToiR Lk Rt
[B] AT LA ISR & 4= A Ak
[C] FI g2t B S I L i 5 4
[D] W52 ZEATIE N HE T

[EX] B

(5] #E5] H

[f#T] A% A carned media 45 VAT RN . HHES = BOE — A FIEE —A) 8BS RKRE, Rt
WARTT ABE 9 5 2 X SL B RE A . 1 BUE A B 5 25 BRI T Bk, B —Rh g B0E S
Bl e HAM R R BB WO 1 R . R =) 28R A B8 ARl 2 U0 B CR] DR 7
B T. BRI, b B AT Re Xt BV IE G o B IR I & XX L8 N A HMESS,  WON IR
ER.
A BT, “constant conflicts” Piykid F4axt. CiETN, “fiercer competition” )& T LHAH IS B . D £,
YL T4

34 4EF S R VR A R & i1, R .

[A] A RLIEI N “ e dAA
[B] MR 9 & HE ] 7= i
[C] 5 3ZH i o8 5 1E
[D] A “HhFFE” Bk

[EX] A

(&R ] FL4T

[AENT) M5 5 G RIPERH . SCREsRPUBLEE — )3 2] | Toyota Motor 41, 1R, TESFH
SeNHE R AR E B EAL T, T2 IR A FEREL T AL BACH P AL S AR Bl AT 5, AT E] 1 38 45
k. MAERF—0), 1EERA, BEhrE 9wl B AR AN IE FHRH I S 2 7] 87 i, R4k
(R RIS A PR AT L, A i rT REBR AR . B AT L, 1E3& 51 H Toyota Motor H)4]5~, 1E&N T
Ui A 7w e e, AR Y E S, W A JEIUER .
B. C M DIEIIAZ, H53CHEFAMK, BT EHEAGHER.
35, THIMBITBER 1 CE R EEAN R

[A] &4 “AT 987 BARZ AN AR R

[B] “HIiFR” #iks “%Hih” BARKIXIHT
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[C] “BhRE” G Tt
[D] “HA” BRI EAT

[EX] A

[ZR] FEXE

U Y A SCE NG T AL G 9 AR A DU AR AR T 2 <G s ik, B Ak, Bl
BEARCL R B Re iR . R EBOR=F1RH, BAMEG R AT o ik, Py E AR, (Hans 4l
AR V2 HAb R AR . 5 SCFH AN T A BAARTE . A SETRE ML 2O B S, #
NIEWHE R .

B. C. D =Mkdi, A AMARER, DU,

=, KA

1. The way consumers now approach the process of making purchase decisions means that marketing’s impact
stems from a broadrange of factors beyond conventional paid media.

[#&#T] 77 3TF: The way means that...; that 5| S 2 55 MA), H 3T /& marketing’s impact stems
from a broad range of factors; consumers now approach the process of making purchase decisions & 44 1% 5|
59 in which )51 MW A], BT the way

(BESC] IR RVE 2 5 S I Sk e 1907 30, B T E B RSk B TR G SR A 2 S A%
o
2. The same dramatic technological changes that have provided marketers with more (and more diverse)
communications choices have also increased the risk that passionate consumers will voice their opinions in
quicker, more visible, and much more damaging ways.

[###¥7] ©) 73 F: The same dramatic technological changes have also increased the risk; 25—~ that 5|
55818 A, /&1 changes; 55 /) that 5| 5/ [ 4718 M ], 1211 the risk.in quicker, more visible, and much
more damaging ways N7 TR 1E

(0] BERRHERZR R N E MR T REEZ (BB 1) va@sr =X, (H F B 7R
T LGB R P T DLDLSE R, SR S S T B 1B .

3. Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a
relatively quick and well-orchestrated social-media response campaign, which included efforts to engage with
consumers directly on sites such as Twitter and the social-news site Digg.

[##&#¥7] ©)F 3 T: Toyota Motor alleviated some of the damage; AiA|%5 1% from... A KA/ 1A] 5 1% with. ..
BIWERTE, &3 alleviated; which 5] F5E 1M A), B campaign; A E R to engage with. . fill/5 &
JELE, 121 efforts.

(3] flan, A4 FLemt g, FHRELD RGN, BT 7 AR R . RO 22 R4 S AR
ol S5 5l BLAEAE Twitter A28 [ Wk Digg S5 Wl b 52 P BEAT ELAEACHR, e imlb 1 fablic s
HHE AN
M. ZOwC S
1. leverage v.FIH, M nALHAEH; FB, &, W)

2. stand-alone JH 371
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3. allegation n. W &5 HIk; HHiE; FiK

4. boycott v. k&L

5. alleviate v.Ji4E; Z2A

6. well-orchestrated & CodE 81, KO ZHER

fi. &CHE

i, T 2GR 2R N T B AR ORBUEN . AT ST . SRR AT
H Z RGNS PR R E A, SRIVEREANA TRZ BEREARTT R R
P RE e Rl Re B R PR S HERR S A, AN BIEE H S B i BB R T ORI < B A AR,
ik FEF BB s A P RAE P il MR A TR R B B e IAEBOVE S I SE e T R, EIGE T
BRSO B TR G A R BAAR 2 AR AR Z TR R

AT B WA RN A AR B T 2 AR P R HEA T A, TN T AR, B R 2 A P
Wil SRR AR N ABAESELECIFOL T, K0 B A SR v ReF A 9 50— N KA S A . filtn, sy
P25 T U B Ol ) FRAT TR I Fhe s H > AR e SO EAR KT R 5 | HA LG 2 43 1T oK
OB N A B R 55 51 B A B . A TS X ANEIRNINDYSGE, AHRAEZTER, s AHE
DA W 5 S5 i B e S A N 2 6, 2 TeEE N, B ERI R . filhn, SRR A FEANE TG
BabyCenter——— /ML T w5 FBHAF- &, E8_E1i ] DLBCEAME SR B 50 4= a5 e Br T AT L
FEAEURONSL, HARRS SR 1538 2 WSl (1) 235 B R AN A TEAE W, LA R A P2 N HAL A 7
FE S S RECE A S B, FFA BT KA AL & .

ERIEARZF g E Rt rHER 2 (BUBE 1) w@ =, (AR 7R SR
BE o8 T DAL PRl . SE B R . B 7 SRR AT BV o X PP B RE I AR b B IR NI 47
PSR —FpBE =SS S B AR AR B Wt o 1 B B, T A% S8 A R 0o B — Al R =
HOEVEOY . Bilan, #AZ R H A IEERE I B IX PR S SE . AdAT AT LIS 4 A4 i ) 1 X
AN B A it 0 s 7

WA FRIEY, XEIGLEEBNNIE 938 213 BiA N S R R R0 = 0, DTG S b s A =] Y
P ERXMIEOL T, BB A R AR R A R BB AN, ) i B BENE T ol 2
BERD o G, SERERR, FRREAA B, BT 7R A R O 22 R R A B
RIS B, AAETE Twitter ML 28 8 M3 Digg S5k F 5% Pt T BAEAZHL, Se2umkeb 1 faplis
IBAREGTNE

Text 4
— XEEBREH ST
ARIGEEE 2010 £ 9 A 7 HH) Newsweek (E[EZE GHrlm A TI) ) i)—Fs L&, HAR#E N Not On Board

With Baby: Parenthood the condition, not the TV show sucks. Or so everyone keeps saying.

KR CF MR BOR S, W REEt . EENH TS ETRRE, S, BRI ELRICR
TB5, VASOXFERIE AL AR T A IR 7 LS BB B I e . S —BsI Hih i, RIREET 5
IR R R B B HRESEMET. B LBOHE T BHAITESI A4 N SCE
TE G E R AT Bege NATH SR 520 o

—. R

36. Jennifer Senior fEMMFI L FEHFYNFEEZFITLUTR
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A] E PR

B] #r HPRR

C] BB = 1) S A UK

D] ¥ A H B4R

[EX] C

[5R) FE4

CAEAT Y 2N ARt 55— B am o I B A . 28— B 28 — 442 3 Jennifer Sennior MWL, BRI JR3RAT]
PAZAESEMRE VRS — P 2 HPRA, AN IZIEEE/E L —FhRIN TR R . e —a)xbseiE,
BTG EIRA M AR I S0, 5 R AT Re 2 2 R 2T A NIRRT R IR . BRG]0, BT C Ny
BB S

A AT BAFFEECIAE G SEkRK (GEMHEIREA) BIxXTt. D ALHAER.

37 S B IR

[A] 44 N340 7K 376 72 )\ R 18 () A oK Yt

[B] 55 BESR Ni% 45 2 B 2 1T

[C] 4 NP BT AR AT 12 SR Ak

[DINATTA A £ 7R E

[EX]1 D

(5 =] HEBEA| M

CAENTY 8% AR HER R ). e BIEE — B, (AREIEH B NB s, B— Bl RgkA 1«9z
BET RN ERZRPRIIER”, INVEF S TR . £ BURERX —Fi%, #—PHANEE
(I G 25845 10 BH o 28 = B i A A B T 88 — B, $2%“in a society that so persistently celebrates procreation(7f:
—AN A F ALY, XA EETNRA)T, A BRI ST E R, RN A EH B
PLICEE BN AR B T IX — M@ R IE T PP T D @XM A B T IERR, NIEHEE.
A. B, C¥fmBECEH G, W] LR

38 BB =BAl R, RLZHIRAas .

[A] B H IR TTIIR R

[B] fEAR KRR FE 9l it 200

[C] RAEEEAT AT #E 2 T AE

[D] A AT RER A O A IS AN

[EX] A

(5 =] HEBEA| M

CAEAT Y 12N A0 05 (I HERTRE /) . e A7 358 =Bt. 35 =Bt but HAra) a4, AEmEEH L
S BHR D 22 2 B AA AW R A A RNZEZ T, BRI EAE HIC) LRGN A H 23X
FE(E BN, B2t A b — RV, JeTa A iE, RBIEREAZ T — NED
HEZEFECT AT - A JEDTH H) constantly 5 SCH rarely TN IR, HukDil A FFEIE, NER.
BPEAR KRR L NIRRT 240, BARIEAA G 0 RIEAS 2 T L R, (HIXA 228 =BT i i)
FENE, SR CORBRIBATMATN 2T, SRR ST —3, 1 HA SO AEN

[
[
[
[
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WL RARA 2R, #HER . DEA R REX B S4TSR, SR AEEER ) LLRL
BEMIANSEAR(ETC ) L I RIAHEAT XS EE, (EBCH B iR 2R N BB = RN, HeRER .

39. B NIREALBIEEL

[A] TRE . A NTE0 )

[B] BRI &4

[C] MR

[D] 31

[EX]1 D

(551 S48

CARAT Y 120802 25 2% A o S 7 2 DY B a1 I B . BB DUBEE — 0wl 4n, 4R CGEEMETY ()
XFERI A NS T IR AR R AR AL B AV)SEERE. G830 D &5} JE 3 unrealistic 17
OB, HONIERZ R
A. B. CHINTEHAAS
40. B Ja — B FRA T AT DASHE W S 2 w4 2e 71 2
[A] £ 8 #7044 NI )k 7o 2 AR
[B] 4 NIBUBTE R 520 T JAT TR T IS L
[Cl A= B T IR T AT A 36 AN
[D] AT I 23 20 F7 5 1 K 0 S AR K

(%] B

(55 5] HEEAIMT

[T Y 2% &5 A W RE ). e BIRBOR ). XAJTEAEIAME B2, RATR G BIR8
LA B ) AR RS AR RS TR S EEA T R SLE P AN . LA %, 650 B 2
XX {5 B IEME IR, JNIEMhE 5.

B A AT REET AL C, AFFE X EF L. DR TR, JFCHEAEE] Z g X Fh 48K,
=, KBS

1. Unhappy parents rarely are provoked to wonder if they shouldn’t have had kids, but unhappy childless folks
are bothered with the message that children are the single most important thing in the world: obviously their
misery must be a direct result of the gaping baby-size holes in their lives.

[T Af)0E but VIR A4). 5—AFH)F TN Unhappy parents rarely are provoked to ..., if
51 5 #2& wonder I FEE M) 28 —ANFA) A0 F TN unhappy childless folks are bothered with..., that 5|5
()72 message [W[FEIRLIEMNG]. B 55 it — DR i .

(BESC) AEEEEA)LLMEHR D2 (k) ZEEMNTLYIRARAPIZEZL T, HRL
SRR H L LRI A 22X AN, B TR EME— R E Y. B8, 1R
BAGTE— NET HEESE T AT
2. But it’s interesting to wonder if the images we see every week of stress-free, happiness-enhancing parenthood
aren’t in some small, subconscious way contributing to our own dissatisfactions with the actual experience, in
the same way that a small part of us hoped getting “the Rachel” might make us look just a little bit like Jennifer

Aniston.
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[#&#7T] A4)FTFH it’s interesting to wonder..., FH it AEAREE, EIEFFENAE to wonder...; if
51 F )72 wonder 1515 M H], H 3TN the images aren’t contributing to our owndissatisfactions, [fj(that) we
see every week NS T that {15215 M A, 151 images. In the same way J& [f] that 5| S://2 way [ (715
ME]J, Tfi(that) getting “the Rachel” might make us look just a little bit like Jennifer Aniston A hope ) 518 M
], 440 [ that.

() HERA®BRE, FATH SR MERATTIRZ N A B 505 5nfk " Rachel 1A IS H
Qe 36 22 W AR — 4, A IR B BT IR A K ) SEAa & R NXBHESR, E
(R TCTE H FEERA T B SIS AR AN 2 (. Bl dh-2geltn, e 42 LR, RiRE s
BRI (Z KAL) FeEnfk Rachel D .

9. #%0ia 540

1. insightful a. A VRZI WMER), & A IREIIH)

. alleviate v. Jil(%, ZZH

. provocative a. JIBET, BEILKT, bk

. crushingly ad. EHHh, A, EIRHL

. dampen v. $#0], f£HE, {ERIE

. gratification n. &, =i

. celebrityn. 4 N, #E

. procreationn. £ H, A7

. glamorous a. XX N1, &AM

fi. &CHE

e s V9 e R W 3] M RGBT (GRERMEZT, TR 508 T AR,
REARNE . LEINNRFREZ T AAZ— M E A B SRR ET, BAt A XSS
RETIREANATHIBRS 1o BRI VO e /K IFRA 1S TR TR % 1 R AL RE B SEARIL L B 2 2RI E 18, 1
NN EEF e St JATASOZAESEAR B AT LA RIS PR RAT R 2R 0, T S % 2
fie y—Fhid 2 XEPRE . RELFEZTHH P Re e w8, S84 N, HEERE /RS
8, “IERMRATIXEe S NIHA MRS o 17 3ATH 5 BRI SR A 1356 2 FI R AR HUR IR

AR E BT — AR 0 — ] 2 ) Lo AR FaX PP 2685 7RI A Al A hix — ik
IR A T WINITES 5 XS TR % (1 B SR U0 00— Sy A i we (RGE 38 8 W< 95 - 2 e
LZ MR T R NENET R LR B0 — AR E A RN 4 R I IS s i R S
AN AT R, AN T HAR SRR F SRR, XA ?
2, NSRRI A LA EMIRIFL, IPRAA T AEEEER L LB 2

BERD EBEMATUH RARBARNZE LT, (R TAE B L L K RIEEN 4 H 2 21X R
MR, BT RHA EME— R E RN B, EREAE TR ANETHEZSE T
JHI T o
8%, CEEET M A 2R NREFREPSCEIE R AR JUH 2R IE G s
P AT 0 IXFE I BRI UL I SR it . AR, T RIS m TR TR M
PR T IR EURAC. XA A, AR, WAREMEIIT, —MANERRE T2 02

O© 0 3 & »n B~ W DN



:kaoyany. top

LR E TS o Wr Uiy SRAERL AT e A/ NET R AT 220 i — DAFRE T AR/ — k. H, b
ATHTIB B “— AN N TR PR 4 R AT

TRMEAR AR 2 N AR BN R N S o6 A2 35 FTE 21 e G R AT H OB EE T Z2H0UFEAR
B, T IIARMRE, BAERAME! HAEBIZE, A5 mERIMNPIRZ AAEE
A BBk Rachel TS FIILSE o () BT 36 - L e WAl (R — 4, B8 HIAE 28 B3 T ) IS L83 A Tk
JI~ AR R BB N BHE R, S REA O S EERA T B SIS I ANHS ? (G A %«
Gedriin, KEELLE, PSSR ER CERIL) Henif Rachel IIHHTEE)

Part B

—. AR

41.

[EX]1 B

[EFR] XEEW

CAENT] o T B G BIER, ARBANAEnTARTE F OB N . 25— BORAJ#E H 38 B2 IEE R AR
HMAFERIMG, XY 5 - S S 2] 7, A9 it 4848 something curious, {HiZEIF
B BARULA R RT e . ARIBEEM0VE, & H N —2 At 1) R ke ] R, WD HEWTHE TR —Bras Bk
Yo A ) o ) e TR, R ILAE B AT, B A)HI L S his concern, concern FER G B AR it, IXIE
SVt BAR T E . B IO e — 0], FR R 5 - SR AR A0 ) 32 2 N SCTT T,
KL RN FANT,  RRHR R  EAR B, B kA & SR S B, 46, his 5 G B
Louis Menand #4 BACIRHEAAICHR . # B 10N IEFZ 5

42.

[EX]1 D

[FR] BREERNE

CAENTY PIAREE 5 AaE . 18] SORER BB ORI E AR B 2. NG5 Lok, B kT i), 45
HASCEERL, s, BT TR, AFERT. DIEDTE f)H I one reason — ], Ui % B
KARRE R, X TELFWERL T 52 H i) - e S5 R i a5 A i . [RIRF, D &I such courses F74X B
1T #Y literature, languages, philosophy and so on, MIMA4 ACIEFRACICEL. IXFERAE, D ETURAE B
i aes v

sk, D IEMAEHSHEI T separate —ia , SBELSHAY E I this separation IEFFHIRLAIAEHKEL
LIRBEESIREL, BT, ESINZ4EKERE besides , FIERIN , (F_ LTS IEZIEREX,

1261 D NIZHAHMEELRIEIN E Z/l. &1 42 BIEHHEE D &I,

43.
[EFXE] A

[(E=] RE—HE

(Rt 43 RRETERITRI A, CFIF = NEIPIERE, EEESIEIRNSET | BATAI , A IR
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A Not surprisingly, up to half of all doctoral degree , 5 C &I E G)FHY Equally unsurprisingly, only
about half fRY/RIAEMSHTNEIKEL. HIAN , A CIEMASHEXEEEE | A BTN RE
CIEINZRl, M FISIERRREBRINE | NEE A, CIERZ/E, XM A, C. F =MNEIHF

K& | 43 BMNIE A IR,

MWK EE, EEBHRHER RS, SEETIOR R # AT 1780 lktk, JFEFfRH, &
WAk A AR LA AR TR AT . A B IUEAR B SRR AL, it — P A,
AETRRERS A BE A HE 30 HEAh, A JE T 1Y) professionalism 5 E i 1 H1 [1] professionalising professions
MR B, [RIR, A ST ) get a doctoral degree LA & before getting their degrees 5 E i [1] the
acquisition of a doctoral degree ¥J#4 i [F] X E I ICHE . # 43 MU IERIZ RN 1% e A KETT.
44,

[EX]1 C

[5R]) Bog—3it

[ &7 JA £ 300K ) 1K) Not surprisingly /% up to half of all doctoral degree, 5 C &I 15 F)#2 3 (1) Equally
unsurprisingly LA onlyabout half ¥ B¢ 18] E I ICH . MEH ISR Equally K&, CiABiN £ —T
R UL A SETUR A5 I N A, BTE M RCE BRI A OCE . BLAh, WA ERE, A JRTURAJ4E
S RSB LS AL BT AT T, CIEmiE AR, [FFEA S ARRMIZ, i)
BB AERE, (HRE 2R NG EAR L, MERNEE R ER . i C It IRAE A B0 f5,
N A4 B 2R
45.

€9 Y

[5R])] XEEH

CARMTY PR T 25 MR e A 28 o T4 S0, AT LB il EFD 23 A [l R, T F e 10T )
6 H O @ S A O RBEAE T R R AR TR B TR BUg, IR EEANE, B
JWAESLEAR R, AN, 1ZBUE A1) conclude —1d], HEATEZEUH], EAEMIEERE. W FIEDULAE
WEARE, 45 EMEE.
—. AXHEF
[G] e —Ar A8 F I 18 L2 A ) 2 AR BN AZ S — X A I b SRR /M (g se e . 36
R B 541D« B8 G, AATA P RE g 2 HAh B R BE i efr . ROy SR R IR AE
RAEFE—AAFTERIIGR, MR AN, 06 OR 22 S0 1E B K 5y 101 5 pg A i i 42 31 1
[B] Ml 4HAE - BEAE T ASCHRIT I, WInCss, 85 W EHR KRR RAT: Wb 22%[1 3%
R EE A BRI, MEZ T, R 2% A FED 5L, 4% A EE5E. R, 2
T B — R A BT 2 A B BN, X IERFNZ S BB M ANIZAER . (HE2H
NEIL, RF g CmiREE”, MAMRAEAR S W . g, wmdh, “HRrZEiE
ZRTUAR AT, A R OIX R O A P —— X S AR IR T —Fhh a3



:kaoyany. top

[D] iX 48 NSCURFEZ P A CABETH I #ER, S 2 — i XL 1 56 [ THI R 7 — SRR L AL
BV BB R B E ROz b &, ARIBERE R . 2 AR XM E . REA
RGO A i Ak R R B IX S L, SR AT TEAE H S RO B AR, 2
BTN B RFEZ AT SR8 — TR A SOR A AL TR AR

[E] B T #RHLAGAE, SEETIR R ZAIE R HER 54T TRkl AR S A L B RN IR 11X
—ERE: 1960 EIA], BOBBUFAT SR T 4 £, (A2, FIEKZHEEN T L, ZORnRuRn
[ T —2F . Bl ARG L2 AL O T AR AR Stk S A ——FLF 1969 47, =7r2
— IR EBAR ARG L. (B, SEEEAERAE L, TAE R ORI, SRR E Ik
R B ER A BE v DARS%, EARHAE". Bk, —T1ERRE A E i, AREER AUZ 61
EFNR, T H ARSI AR T

[A] BAW TR TR R AL b, BASCARE—1F, fRZEARE AT A 2 s . SRR e,
AR TR AT PLRCy — 2 M, DUAE I TR o] DL — f4 B A . H,  BRAF A SR HE A
WA ESVERIN A PrE R SeE AT 2k BN MARIRG A AR, X — R LA
o

[C] FIREA BRI, AN AR, (HREL R ARG T BARIML . SRR KD T .
O R R R AE R R E 2 Al L (R, A, PRI F kbt Bk, fEAR
T HERRIEIEZE, RSP AGE TATR L, ALl AR D TAE.

[F] SRR M SEE, B S E R B T U i AR g 2 i 7 e B0, 2EATIE 4%
GiXFRfER EE N L, BT, HE SRR, AR, BRI, W]
RETR 2L/ —deffb otk 2 — SRR, VORI, FSEAMATSEILIX — SR EEIR A U

PartC

— BT

46) Allen’s contribution was to take an assumption we all share - that because we are not robots we therefore
control our thoughts - and reveal its erroneous nature.

%5 R A, [FRALTE A

(BT E64), A)FHETN: contribution was to take an assumption and reveal its nature, #)F-H[#] and
FREEFEIEHI B 7Y, MRAE I 51 oy i) — SO S U w4 reveal A1 take 2 3£415¢ 58, Al )N was to take
and to reveal. &1 M FJ(that) we all share 1&1ffi assumption, [K M &% A that 7E N\ A)FE =G, HATEE.
WA 5 Z AN, that 5|5 FALTE WA AR assumption, HHHRE because 5|3 [ R LR T
NI

L] take i, %, $47, 947, XEFLLGIHJY: HFFL: assumption i€ . #AE

nature 45T FFE; contribution TTHR; erroneous HiiR, AIEWAN; share 774H, 4)%E; share anidea 1A
[ — AN A

47) While we may be able to sustain the illusion of control through the conscious mind alone, in reality we are
continually faced with a question: “Why cannot I make myself do this or achieve that? ”

[ R iEEARTE NG, AR EVERE

M) AR —NEENE AR, A FET N: we are faced with a question. While we may be able to
sustain the illusion of control through the conscious mind alone J& while 5| S HJikARIE N, 5 E AR
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XFEEIR AR MRHE DL S5 L T8CAE 32 ) i i 2, (1R Bl . B 4% 5] 15*“Why cannot I make myself do
this or achieve that? & _FAH4 T question FIAZ, ThRE EAHY T FALE MG, BHEEBOMSZA) T, H
B9 5 H.

["]L]conscious mind “%i& &7 (R Z IR E4E) 7, be faced with BH PRI B35 POE > BB R 3 3hIm
1%+ THX”; achieve “5EH%, SEI”; sustain the illusion “Z4EFFL) 0, HERFEETE, 4E RH59”; make oneself
do“ibF N H OIS,

48) This seems a justification for neglect of those in need. and a rationalization of exploitation, of the
superiority of those at the top and the inferiority of those at the bottom.

[55]) o450, MamiElEEEeis, RaiEA

(M) Wa). A)FET N RFLEH This seems a justification and a rationalization, ) F ] and
FRIER I H BT, MR I 51 o ) — B S5 U AT 4 a justification A1 a rationalization /2 5155 &, the
superiority of those at the top Al the inferiority of those at the bottom & F£-415% &, ) 7 i& J& % This seems

a justification for neglect of those in need, and (this seems) a rationalization of exploitation, (a rationalization)
of the superiority of those at the top and (a rationalization of ) the inferiority of those at the bottom. 417 % 1%
for neglect of those in need 1F J5 & & 151211 justification; of exploitation. of the superiority Fl(of) the
inferiority 43 7 1F J& & % 15 1&1fi rationalization; of those in need 1F & & 7€ 1E1& 1M neglect, of those at the top
F1 of those at the bottom %) Jl|1&1ffi the superiority £l the inferiority. /™45 1% in need. at the top £l at the
bottom 73 HME ML HT I ) those. This R, EMLAIHAEEE, A T AIAA)TE CRARTFHW, AL
EARIESE . BB JFESCAMER I, This F8A_E—FJ) contention, Fr LAR] DAFEAIA]IE J5 I Fh ity W
B,

[EVC ) #hi% 44 1A justification. neglect A1 rationalization J& SC43 i) A« S« ZAL Rl <& BEAL”, BHPER
A DA AL DR SR, BIPERC ... AR <A Ay . R B s AR RETE those in
need. those at the top Al those at the bottom FKIrIE—R N, FIEIFEMRTARE (FEFBBHHAN) e
LENEE A SR Z AN exploitation 763 HH ECA“FIHI”; superiority Al inferiority 7E 3 H A] 4351 1%
AR/ S LR 1
49) circumstances seem to be designed to bring out the best in us, and if we feel that we have been “wronged”

then we are unlikely to begin a conscious effort to escape from our situation.
(5 R ) IR0, $ahdir, KPR, =ik A
[T Y5 A 4). 5)FE T N: circumstances seem to be designed to..., and we are unlikely to begin.... if 5]
SEMEWRIENA], HAPHET that 51 SR FEEMA], 5 feel 151,
37171 be designed to do (% for something) “Jy (R HEymvtl. #it”, “H 75 bring out “7=4:,
ffi...... W~ K7, bring out the best in sb. K IFE . E/NFENIIF B —TH, 5] HEOA“BUR ORI RE”
(be) wronged ¢ LBEHIGTF, #HEAE, EXAL.
50) The upside is the possibilities contained in knowing that everything is up to us; where before we were

experts in the array of limitations, now we become authorities of what is possible.

(5 R ) JE51450, R, =IEMNA), i kil

LAY A0S o SRR IE5E4A). T4 1 TN The upside is the possibilities; 4] 2 I
T we become authorities. 325431515 contained in knowing that everything is up to us i J5 & & 1515
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Tfii possibilities, 2 Hk £ that M A knowing H 51 . where 5] Sk IRE M A), Fon“EIR, RE”. what
is possible /1] of HITEIE, %A FELEMEIMF authorities. where 5| F L5 IRIE M AJTER 3 R PGE R,
BRI H ) ] B 37] before FIl now FEXTEEIE &R

(iR Y upsides CREAERT D &/ —1f, 1ETH™; be up to “H...... g s BLRT; array of limitations*—
ZAN R R, SRR E”; authorities AU (N+) , HJm”

. AR

B VAR ERE R (RN — P8 R E WAL, EOlE 7 IRAT A AE PRSI
MRS . X AFBIREEZHR T B RBEN R 0 E X

46) ACHITTHRTE T, Ah st FRAIIFAENLER A, Uk Ee 4 B CRU AR X — VR, R T
HZRIE. FOVKZHAFIN S, BEIRFMYIIZ 5 BRI, B3ROV AT DL AR R e 54k . ixX
FELLKR, FAMIAAARR AT LS A —FE. SR, SURIAA, WEIRAER—F, e TN,
47) RETRA S v DAY AT SRR A 22 P ]I Pt v, IS i AL T & AN T (h 0 — A e . 3RO
2 ARELE H CAHIX A BRI AR 2 >

T FECEA— AL SRR, R ags vl “FRATER S| A ZIATEER, W2akAi1m
WAEA T AREAR A RN ARAE N — AN AR A SME U AL &, ARAZ SRS, TN T
) e BARFWI A 5 B .

)LT/\E'JIZ ZIKJFJZJE}TU\EH%, uf%ﬂ? .E?%*%?UTLT?E’JXJL'E }TiﬁTIE;@L}\WﬁIET%/T}\” 48)

He
SRT, SR ABA P2 X MU AT K 26 A St o B — P3RS, Tk %
ZE%E’WLA ﬁﬂ%)\ﬁzuﬁﬁu ISy EEHF‘H%EE’J %BZA%’@?}ETEI

W, WONNBIRKIRAE T —Fh
B8, 49) B L E

N
??@ fﬁ

_Eiﬁ_i%i A, 4E%1€161’E%%‘BEEEI ﬁfﬁEﬁi{ﬁ%ﬂﬂiﬁﬁiﬁimﬁ/\kmkﬁﬁﬁ'ﬁ*o
1"5’]4%43%?” XﬂD&ﬂ]E’JIJ”Jj: ?*/:ﬂ]ﬂﬁwﬂ%?ﬁaﬁﬁT E%?Eﬂﬁ)\ TR

Section I1I Writing
Part A

. HERR
R SRR SR B RAMETFE . HEFFAE & SUE N HER I NS =R A5 1
AR ARG I R — RS, Ul S VOX SR 5 R . B H A B RE A 5E0%

(afriend) , H{ZHH (recommend one of your favorite movies) , {ZfF4A& A% (reasons for your

recommendation) o 5 ZEVF R A& EARE > 2/ D AHE P T R A .
EMAG R BRI A =BT, BB, BREOSEIEE, IR WL S5 H R, AT RUE S
JHRHEFEAR SR B . 58 BN EERIEAR R T, N 2~3 NT7TH AU ARZ BT AR X B2 1 SR A
S B, —@ BT, WERERMEMERE, WESHIZEEE S, AT s
#2): FIN R RSSO E RS T E RATN I HAEEESE, B =B, HxiE, JFnERg,
HHEEH®.



:kaoyany. top

MIABI ARV, XA H I R R, R T ECoABER, EiEREAELR, PUARIMA K
VBRI AZ AR
—. BHFWUXL

Dear Tom,I am writing, without hesitation, to share one of my favorite movies,Forest Gump, with you, which

is not only conducive to your study, but also beneficial to your life.

For one thing, the beautiful language in this original English movie may contribute to your study of English in

listening, speaking, reading and writing. For another thing, the profound cultural elements implicit in the

scene will equip you with foreign cultural background and, above all, enrich your daily life.

Would you like to see this movie after my recommendation? Remember to tell me your opinion about the

movie. | am looking forward to your early reply.

Yours,

Li Ming

=, BEE

HEWR=BXZR, a8, a2, SEAEW, BN
*&,ﬁ%%%%ﬁ%mﬁﬁ%wo%&ﬁ%%ﬂé%@iﬁ:

I am writing to you to recommend ... for ...

I take great pleasure in recommending to you ... as ...

9B B HEE I R R A

On the one hand,...On the other hand,... \ P EHEH ... ;

BB FHREW, JFMERE. WER AR,

I am convinced that you are willing to see this movie after my enthusiastic recommendation.

Part B

—. HERR

ARIRKNESCTE AR — BB RVERIIR 8. FBEIE AL 1991 4. 1999 LA 2000 48 1 45

i, PO AL E AR BIEABEAE . T H 2010 FEE AR 2002 FHEE R TEE B K,

RS IR AR o 3 [ It 15 7 AR R 25 A B2 ) A A 13% R 1) B 1

MCECRBUS N SEEH . S BRI, SRR N S E S EEMK. SEERARARNARRE

AEE, —JiHAGERNEREE, 07, BoiERaEEE R, A DLE AR A B, e LT

VAL RO SRR AR, ORI SCo ERUREERT, —RASHIBIRE. #4, 3 =/ =f Bk 5E

HA A, AR BRSO AR T, REUE MG e — AR, ] U 5 — R AT

] R, R EE TN RIER . S8 BB AR R BRI . AT RAB R 2-3 AP, SRR DT T AT B

FARIRR, WrT DU AR R B 50 A 5 B AR o B Jm — B R IR ) 7 SR B

Jiti o

—. BEWX

The terrible scene depicted in the cartoon shows that some people in our life still lack the awareness of

environmental protection. The picture illustrates that two tourists are chatting and eating happily on a boat and

casually throwing their rubbish into the lake which is full of litter and waste. The drawing sets us thinking too

much due to its far-reaching influence.Nowadays, though the awareness of protecting environment is being
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accepted by more and more people, we can still see many unpleasant scenes especially in scenic spots. Why
does this phenomenon arise? Many factors are accounting for it. First and foremost, to some people, the
consciousness of protecting environment is still not so strong. They may not think it is a big deal to throw
rubbish everywhere. In addition, the environmental management system isn’t so satisfying. For example, in
some places there’re few regulations or the implementation is seldom performed actually.

From what has been discussed above, it is urgent to take some effective and relative measures. In the first
place, we should continue to conduct more propaganda in communities and schools so as to let people realize
the importance of protecting environment. In the second, more rules should be made and carried out by the
government to restrain the conduction of destroying environment. People should work together to create clean
and beautiful surroundings.

=, SRl

The terrible scene depicted in the cartoon shows that...The drawing sets us thinking too much due to ...
Many factors are accounting for ...

From what has been discussed above, it is urgent to...
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